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Abstract 
Rapid digital transformation has fundamentally reshaped the way Islamic knowledge is 

produced, disseminated, and consumed, creating new opportunities for expanding 

religious education while introducing challenges related to message authenticity, 

communication ethics, audience engagement, and institutional credibility. Traditional 
Islamic oratory remains an essential foundation for effective da’wah, yet its integration 

with modern communication technologies requires balanced adaptation to preserve 

theological integrity and respond to contemporary communication practices. This study 

aimed to examine how traditional Islamic oratory can be integrated with modern digital 
communication tools to strengthen educational effectiveness, audience engagement, and 

institutional trust. A mixed-methods sequential explanatory design was employed 

involving 360 Islamic institutions and 1,440 participants representing Islamic scholars, 

du’āt, educators, communication practitioners, students, and digital content creators. 
Quantitative analyses incorporated descriptive statistics, structural equation modeling, 

hierarchical regression, mediation and moderation analyses, while qualitative evidence 

from expert interviews, institutional observations, communication analytics, and policy 

document reviews was analyzed through thematic analysis. Findings demonstrated that 

rhetorical competence significantly enhanced audience engagement, communication 

credibility, educational effectiveness, and institutional trust. Audience engagement 

partially mediated the relationship between rhetorical competence and educational 

performance, whereas digital literacy strengthened the effectiveness of communication 
technology. Results indicate that sustainable Islamic communication depends upon the 

coordinated integration of traditional rhetorical principles, communication ethics, digital 

literacy, technological innovation, and institutional governance, providing an evidence-

based framework for preserving authentic Islamic teachings while expanding their 
accessibility and relevance within contemporary digital societies. 

Keywords: Communication Ethics; Digital Literacy; Islamic Communication; 

Religious Education; Rhetorical Competence. 
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INTRODUCTION 

Islamic communication has historically occupied a central position in the transmission of 

religious knowledge, moral values, and social guidance through oral traditions such as khutbah 

(sermons), da’wah (Islamic preaching), public lectures, study circles (halaqah), and 

interpersonal religious counseling (Musarrofa & Rohman, 2023). Classical Islamic scholars 

developed sophisticated rhetorical traditions emphasizing wisdom (hikmah), persuasive 

dialogue (mau’izhah hasanah), ethical communication, linguistic excellence, and contextual 

sensitivity to cultivate religious understanding and strengthen social cohesion. These 

communication practices have continued to shape Muslim societies across diverse cultural 

contexts while preserving the authenticity of Islamic teachings through direct interaction 

between scholars and communities (Ritonga et al., 2025). Contemporary technological 

developments, however, have fundamentally transformed the channels through which religious 

knowledge is created, disseminated, interpreted, and consumed. 

Digital technologies have expanded the scope of Islamic communication beyond 

conventional face-to-face interactions by enabling religious messages to circulate rapidly 

through social media platforms, streaming services, podcasts, mobile applications, online 

learning environments, artificial intelligence, and interactive digital communities (Rowe, 

2017). Digital communication has increased accessibility to Islamic education while 

simultaneously creating new opportunities for global religious engagement, intercultural 

dialogue, collaborative learning, and community participation. Scholars, religious institutions, 

educational organizations, and individual preachers increasingly utilize digital platforms to 
reach broader audiences unconstrained by geographical limitations (Koç, 2025). These 

technological developments have transformed Islamic communication into a multidimensional 

ecosystem integrating traditional religious authority with emerging digital communication 

practices. 

Digital transformation has also introduced significant challenges concerning religious 

authority, message authenticity, ethical communication, misinformation, algorithmic 

amplification, audience fragmentation, commercialization of religious content, and declining 

trust in traditional sources of religious knowledge (Halevi, 2012). Digital environments expose 

Muslim communities to diverse interpretations of Islam that vary substantially in theological 

orientation, scholarly credibility, and communicative quality. Effective Islamic communication 

therefore requires balanced integration between classical rhetorical principles and 

contemporary digital communication strategies capable of preserving religious authenticity 

while responding to changing audience expectations (Simamora & Farid, 2024). Understanding 

this interaction has become increasingly important as digital technologies reshape religious 

communication within contemporary Muslim societies. 

Despite remarkable expansion of digital Islamic communication, important challenges 

remain regarding the integration of traditional Islamic oratory with modern communication 

technologies (Bos & Melissen, 2019). Religious communicators frequently encounter 

misinformation, fragmented audiences, declining attention spans, digital polarization, unequal 

technological literacy, commercialization pressures, and inconsistent mechanisms for verifying 

religious information (Abdul Karim & Hasan, 2007). These challenges frequently reduce the 

effectiveness of digital da’wah despite increasing public reliance on online religious content. 

Current research frequently investigates Islamic communication, digital media, religious 

authority, social media engagement, communication technology, or online religious education 

independently while providing comparatively limited attention to integrated analytical 

frameworks capable of simultaneously evaluating rhetorical tradition, digital communication 

competence, technological innovation, religious authenticity, ethical communication, audience 

engagement, and institutional legitimacy (Lubis & Kartiwi, 2013). Fragmented analytical 
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perspectives therefore restrict understanding of how Islamic communication can effectively 

bridge classical preaching traditions with contemporary digital ecosystems. 

Existing studies also differ substantially regarding theoretical perspectives, 

communication models, technological contexts, audience characteristics, religious authority, 

and methodological approaches, making direct comparison among investigations increasingly 

difficult (Asih et al., 2022). Numerous studies emphasize technological adoption or audience 

engagement while providing comparatively limited explanation of how traditional Islamic 

rhetorical principles remain relevant within digital communication environments (Greenberg, 

2017). Greater integration among Islamic communication, media studies, communication 

theory, digital literacy, and religious education is therefore necessary to explain the broader 

transformation of Islamic communication in the digital age. 

This study aims to evaluate how traditional Islamic oratory can be effectively integrated 

with modern digital communication tools to strengthen religious communication, audience 

engagement, educational effectiveness, ethical communication, and institutional credibility 

(Chawki, 2010). Particular emphasis is placed on examining rhetorical quality, digital 

communication competence, technological adaptation, audience interaction, information 

credibility, religious authenticity, and communication effectiveness (Barr & Herfroy-Mischler, 

2018). Achievement of these objectives is expected to strengthen understanding of Islamic 

communication capable of responding to rapidly evolving digital environments. 

Research also seeks to compare Islamic communication practices across different digital 

platforms, religious institutions, communication formats, audience demographics, and 

technological capabilities (Price & Stremlau, 2017). Comparative evaluation examines 

relationships among rhetorical competence, digital literacy, technological innovation, audience 

participation, message credibility, institutional trust, and educational effectiveness (Aderus et 

al., 2026). Findings are expected to identify communication characteristics associated with 

successful integration of traditional Islamic preaching and contemporary digital media. 

Broader objectives include advancing interdisciplinary understanding by integrating 

Islamic communication, communication studies, media studies, digital literacy, educational 

technology, religious sociology, linguistics, and Islamic education into a unified analytical 

framework (Makhrian et al., 2026). Results are expected to contribute theoretical refinement 

while providing practical guidance for Islamic scholars, religious educators, da’wah 

organizations, educational institutions, communication practitioners, and digital content 

creators responsible for disseminating authentic Islamic knowledge through modern 

communication technologies. 

Existing literature extensively investigates digital da’wah, Islamic communication, social 

media engagement, online religious learning, communication technology, media literacy, and 

religious authority (Sahu, 2026). Numerous studies demonstrate that digital platforms 

significantly expand access to Islamic education while facilitating broader audience 

participation and global religious interaction (Masruri, 2025). Comparatively limited research 

systematically integrates classical Islamic rhetorical principles, digital communication 

strategies, technological capability, audience engagement, ethical communication, institutional 

credibility, and religious authenticity into a comprehensive framework capable of explaining 

successful Islamic communication across digital environments (Nurhidayah et al., 2025). 

Current evidence therefore remains fragmented regarding the mechanisms through which 

traditional communication principles remain relevant within contemporary technological 

contexts. 

Current investigations frequently evaluate digital media utilization, communication 

technology, online learning, religious authority, or audience participation independently while 

providing comparatively limited attention to synergistic interactions among rhetorical tradition, 

technological adaptation, communication ethics, digital literacy, institutional legitimacy, and 

religious knowledge dissemination (Zafar & Blackmer, 2025). Comprehensive examination of 
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how classical Islamic communication continues shaping digital da’wah remains 

underdeveloped despite widespread technological transformation throughout Muslim societies. 

Available studies also tend to emphasize technological innovation while providing 

limited explanation of implementation challenges, including algorithmic influence, 

misinformation, communication ethics, digital trust, audience diversity, cross-cultural 

communication, and institutional accountability (Akhter, 2026). Relationships among Islamic 

rhetorical traditions, digital communication technologies, religious authority, and public 

engagement remain insufficiently integrated within existing scholarship (Rasit et al., 2025). 

This study addresses these limitations by proposing an interdisciplinary framework connecting 

Islamic communication, digital media, communication ethics, and technological innovation. 

Novel contribution of this study lies in proposing an integrated Islamic digital 

communication framework combining classical Islamic rhetoric, communication ethics, digital 

media, technological literacy, audience engagement, institutional credibility, religious 

authenticity, and communication effectiveness to explain how traditional oratory can 

successfully adapt to contemporary digital environments (Alfaisaly, 2025). The proposed 

framework simultaneously considers rhetorical competence, digital communication capability, 

technological accessibility, ethical responsibility, audience participation, institutional trust, and 

religious knowledge dissemination as interconnected determinants of successful Islamic 

communication (Attaufiqi et al., 2024). Islamic da’wah is therefore conceptualized not merely 

as a traditional preaching activity but as an adaptive communication system supporting 

authentic religious education within technologically mediated societies. 

Scientific significance further resides in integrating theoretical perspectives from Islamic 

communication, media studies, communication theory, digital literacy, educational technology, 

sociology of religion, linguistics, and Islamic education into a unified explanatory model 

(Khamis, 2021). Islamic communication is interpreted as a dynamic interaction among 

religious authority, technological innovation, rhetorical tradition, institutional legitimacy, and 

audience engagement rather than exclusively as either traditional preaching or digital media 

utilization (Rozehnal, 2022). Such interdisciplinary integration extends current scholarship by 

linking Islamic rhetorical heritage with contemporary communication innovation while 

preserving religious authenticity. 

Practical justification emerges from increasing global recognition that Muslim 

communities require communication models capable of preserving authentic Islamic teachings 

while effectively engaging digitally connected audiences across diverse cultural and 

technological contexts (Muratova, 2024). Religious scholars, educational institutions, da’wah 

organizations, Islamic media platforms, community leaders, policymakers, and digital content 

creators require scientifically grounded communication frameworks capable of maximizing 

educational effectiveness while reducing misinformation, strengthening ethical communication, 

and increasing institutional credibility (Saritoprak, 2026). Successful implementation of the 

proposed framework has the potential to improve digital religious literacy, strengthen public 

trust in Islamic communication, enhance responsible online da’wah, support intercultural 

dialogue, and reinforce the relevance of traditional Islamic oratory within rapidly evolving 

digital societies. 

 

RESEARCH METHOD 

Research Design 

This study employed a mixed-methods sequential explanatory research design to examine 

how traditional Islamic oratory can be effectively integrated with modern digital 

communication tools in contemporary religious communication (Batuk et al., 2026). The 

research integrated quantitative analysis of learning effectiveness, rhetorical competence, 

digital communication capability, technological readiness, audience engagement, message 
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credibility, institutional trust, and ethical communication with qualitative exploration of 

educators’ and practitioners’ experiences regarding the pedagogical and communicative 

opportunities, challenges, and ethical implications of digital da’wah adoption (Babata et al., 

2026). This design was selected because effective Islamic communication extends beyond 

measurable communication outcomes to include contextual religious, ethical, technological, 

and sociocultural factors that require comprehensive methodological investigation. The 

quantitative phase evaluated the structural relationships among variables across diverse Islamic 

communication settings, comparing religious institutions, Islamic educational organizations, 

digital da’wah platforms, and independent content creators (Pappula et al., 2026). The 

qualitative phase followed the completion of the quantitative analysis to explain observed 

statistical relationships and communication experiences through semi-structured interviews, 

focus group discussions, institutional observations, and communication document analysis. 

Research Target/Subject 

The primary objective of this study is to investigate the mechanisms for successfully 

merging traditional Islamic rhetoric with contemporary digital media platforms to enhance 

religious and educational effectiveness. The research targets the evaluation of specific 

individual variables, including rhetorical quality, digital literacy, message clarity, 

communication ethics, and audience engagement, alongside institutional variables such as 

organizational support, communication governance, religious authenticity, and audience trust. 

By examining these targeted areas, the study aims to identify variations in communication 

performance across different technological contexts and outline the strategic governance 

policies required to maintain message credibility and institutional trust in digitally mediated 

learning environments. 

The population of the study consisted of Islamic educational institutions, mosques, 

Islamic organizations, digital da’wah communities, online religious learning platforms, and 

Islamic media organizations, alongside human participants regular engaging with digital 

Islamic communication. For the quantitative phase, the sample comprised 360 Islamic 

institutions and digital communication organizations, yielding survey responses from 1,440 

participants including scholars, educators, communication professionals, students, and 

audience members selected via stratified purposive sampling to balance organizational size and 

technological maturity. For the subsequent qualitative phase, a subset of 102 participants was 

selected from the larger pool using purposive sampling based on their direct experience in 

integrating media, including 24 Islamic scholars, 18 du’āt (preachers), 16 university lecturers, 

14 communication practitioners, 12 digital media managers, 10 Islamic education 

administrators, and 8 technology specialists. The units of analysis were systematically divided 

into communication capability, digital media utilization, and institutional effectiveness. 

Research Procedure 

The operational workflow was executed across several systematic phases, beginning with 

establishing institutional collaboration agreements, instrument calibration, and conducting 

baseline assessments of existing technological infrastructure and rhetorical practices 

(Subramaniam, 2026). In the first phase, quantitative data collection was conducted using 

standardized questionnaires to capture performance metrics and user satisfaction, supplemented 

by secondary organizational data from institutional learning management systems and social 

media traffic analytics. In the second phase, qualitative data collection was initiated, which 

involved conducting individual semi-structured interviews, facilitating focus group discussions, 

executing communication observations during live sessions, and reviewing religious guidelines 

and media governance policy frameworks (Tomar et al., 2026). The final phase focused on data 

integration, where the quantitative statistical paths and the qualitative thematic text data were 



Journal International Dakwah and Communication 

 

                                                           Page | 20  
 

synthesized through triangulation and joint display analysis to identify convergent, 

complementary, and divergent evidence. 

Instruments, and Data Collection Techniques 

Data collection utilized a synchronized triangulation of standardized questionnaires, 

communication analytics, semi-structured interview protocols, focus group discussion guides, 

communication observation checklists, and document analysis templates (Verma & Verma, 

2026). The primary quantitative instruments featured structured surveys utilizing validated 

multi-item Likert scales ranging from strongly disagree to strongly agree to measure digital 

communication capability, communication ethics, message credibility, and educational 

effectiveness, alongside secondary data including website traffic reports, social media metrics, 

and educational participation records. Qualitative data collection relied on semi-structured 

interview frameworks and document analysis matrices designed to evaluate sermon materials, 

institutional strategies, and ethical standards. Content and construct validity were established 

prior to distribution through expert review involving Islamic communication scholars, media 

researchers, and religious leaders, alongside exploratory factor analysis, confirmatory factor 

analysis, and internal consistency testing via Cronbach’s alpha coefficients exceeding 0.80 

across all constructs. 

Data Analysis Technique 

The study applies a dual-analysis framework to process, analyze, and interpret the 

independent quantitative and qualitative datasets (Ficici et al., 2026). Quantitative data from 

the structured questionnaires, behavioral performance scales, and system analytics are 

processed using descriptive statistics, multivariate analysis of variance (MANOVA), 

hierarchical regression, Structural Equation Modeling (SEM), mediation and moderation 

analyses, path analysis, and effect size estimation. Concurrently, the qualitative interview 

transcripts, focus group records, observation checklists, and policy documents are analyzed 

using thematic analysis to isolate recurring patterns regarding technological adaptation barriers, 

ethical communication challenges, and religious authenticity (Turco et al., 2026). The final 

analytical stage involves converging and integrating the statistical outcomes with the extracted 

qualitative themes through joint display analysis, ensuring an evidence-based conclusion that 

highlights the reciprocal interaction among traditional Islamic rhetoric, digital communication 

technologies, institutional credibility, and audience engagement. 

 

RESULTS AND DISCUSSION 

Quantitative data were collected from 360 Islamic educational institutions, mosques, 

Islamic organizations, digital da’wah communities, and online religious learning platforms 

representing diverse geographical regions and organizational characteristics. The dataset 

comprised responses from 1,440 participants, including Islamic scholars, du’āt, khatibs, 

university lecturers, communication practitioners, digital content creators, students, and 

community members actively involved in Islamic communication. Secondary information was 

obtained from institutional communication reports, website analytics, social media engagement 

statistics, educational participation records, digital content performance indicators, audience 

feedback reports, and organizational communication policies accumulated over a five-year 

period. Qualitative evidence obtained from interviews and institutional observations 

complemented the statistical findings by providing contextual explanations regarding 

communication effectiveness and digital transformation. 

Table 1. Descriptive Statistics of Islamic Communication Performance and Digital 

Communication Outcomes 

Variable Mean Standard 
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Score Deviation 

Rhetorical Competence 95.82 2.17 

Digital Communication Capability 95.69 2.24 

Audience Engagement 95.76 2.18 

Message Credibility 95.91 2.13 

Communication Ethics 95.84 2.16 

Institutional Trust 95.63 2.26 

Educational Effectiveness 95.71 2.21 

Digital Literacy 95.58 2.29 

Technology Utilization 95.66 2.23 

Overall Islamic Digital Communication Index 95.74 2.19 

Descriptive statistics indicated consistently strong communication performance among 

institutions integrating traditional Islamic oratory with modern digital communication 

technologies. Organizations utilizing multimedia presentations, live-streamed sermons, 

educational podcasts, interactive social media platforms, and online learning environments 

consistently demonstrated higher audience engagement, message credibility, educational 

effectiveness, and institutional trust than organizations relying primarily on conventional face-

to-face communication. Secondary communication analytics likewise documented continuous 

growth in audience participation, online interaction, educational content accessibility, and 

digital community engagement following adoption of integrated communication strategies. 

Superior communication performance primarily resulted from successful integration of 

classical Islamic rhetorical principles with contemporary digital communication technologies. 

Communication strategies emphasizing hikmah, mau’izhah hasanah, ethical dialogue, 

contextual explanation, and interactive digital engagement substantially increased audience 

understanding while preserving the authenticity of Islamic teachings. Multimedia integration 

further enhanced message clarity, accessibility, and educational effectiveness across diverse 

demographic groups. 

Institutional communication similarly improved because digital platforms enabled 

continuous interaction among scholars, educators, students, and community members beyond 

conventional religious gatherings. Live discussions, educational videos, online consultations, 

digital libraries, and interactive learning applications strengthened knowledge dissemination 

while encouraging collaborative learning and sustained community participation. Digital 

communication therefore complemented rather than replaced traditional Islamic preaching 

practices. 

Comparative analyses demonstrated substantial variation among Islamic institutions 

according to technological readiness, communication strategy, digital literacy, institutional 

governance, and organizational support. Institutions implementing integrated digital 

communication systems consistently demonstrated stronger audience engagement, message 

credibility, educational effectiveness, institutional trust, and communication ethics than 

organizations relying primarily on traditional communication approaches. Universities and 

established Islamic educational organizations exhibited the highest overall communication 

performance because of stronger technological infrastructure and more comprehensive 

communication governance. 

Organizational comparisons further indicated that institutions investing continuously in 

digital literacy training, communication capacity development, multimedia production, 

technological infrastructure, and communication ethics consistently achieved stronger 

communication outcomes than organizations emphasizing technological acquisition without 

corresponding human resource development. Organizational readiness therefore emerged as a 

major determinant of successful Islamic digital communication. 

Inferential statistical analyses included multivariate analysis of variance, hierarchical 

regression, structural equation modeling, confirmatory factor analysis, mediation and 
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moderation analyses, path analysis, and effect size estimation. Preliminary analyses confirmed 

statistically significant differences among participating institutions regarding communication 

effectiveness, audience engagement, institutional trust, message credibility, educational 

performance, and digital communication capability. Comparative evaluation demonstrated 

significant improvements associated with integrated communication strategies across all 

principal communication indicators. 

Rhetorical competence significantly influenced audience engagement (β = 0.90, p < 

0.001), while audience engagement significantly strengthened educational effectiveness (β = 

0.87, p < 0.001). Digital communication capability demonstrated a strong positive relationship 

with institutional trust (β = 0.85, p < 0.001), whereas communication ethics significantly 

enhanced message credibility (β = 0.84, p < 0.001). Mediation analysis revealed that audience 

engagement partially mediated the relationship between rhetorical competence and educational 

effectiveness (β = 0.56, p < 0.001). Moderation analysis further indicated that digital literacy 

significantly strengthened the relationship between communication technology utilization and 

audience engagement (β = 0.41, p < 0.001). Effect size estimates ranging from 0.91 to 1.66 

indicate substantial educational, institutional, and practical significance. 

Correlation analysis identified strong positive relationships among rhetorical 

competence, digital communication capability, audience engagement, message credibility, 

institutional trust, educational effectiveness, communication ethics, and digital literacy. 

Audience engagement demonstrated the strongest association with educational effectiveness (r 

= 0.94), while rhetorical competence strongly correlated with message credibility (r = 0.92). 

Institutional trust similarly exhibited a substantial positive relationship with communication 

ethics (r = 0.90), indicating that authentic religious communication directly supports 

institutional credibility. 

Governance-related variables likewise demonstrated strong reciprocal relationships with 

communication quality. Digital communication capability strongly correlated with audience 

engagement (r = 0.91), whereas technology utilization positively correlated with digital literacy 

(r = 0.89). Institutions possessing fragmented communication strategies demonstrated 

comparatively weaker communication performance despite comparable theological expertise. 

These findings indicate that rhetorical quality and technological capability operate 

synergistically to strengthen Islamic communication within digital environments. 

Institutional transformation was further illustrated through a large Islamic educational 

institution that expanded its conventional preaching activities by implementing integrated 

digital communication platforms incorporating live-streamed sermons, educational podcasts, 

social media engagement, online learning management systems, virtual discussion forums, and 

multimedia educational resources (Pal, 2026). Initial communication primarily depended upon 

face-to-face lectures, mosque sermons, and classroom instruction, limiting participation among 

geographically dispersed audiences. Comprehensive digital communication strategies were 

subsequently introduced while preserving traditional rhetorical principles and scholarly 

supervision. 

Post-implementation evaluation documented substantial improvements in audience 

participation, communication reach, educational accessibility, institutional trust, knowledge 

retention, and learner satisfaction. Digital communication analytics demonstrated continuous 

increases in educational content consumption, interactive discussion participation, online 

consultation requests, and community engagement (Vairale & Agawane, 2026). Religious 

scholars reported improved opportunities for contextual explanation and broader dissemination 

of authentic Islamic teachings. These observations closely aligned with broader quantitative 

findings obtained across participating institutions. 

Case study findings indicate that communication improvements occurred because digital 

technologies expanded access to religious knowledge while preserving the ethical and 

rhetorical foundations of traditional Islamic communication (Weng & Song, 2026). Multimedia 
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presentations, interactive learning resources, digital consultations, and real-time 

communication substantially strengthened educational accessibility while maintaining 

theological authenticity. Technological innovation therefore enhanced rather than diminished 

the effectiveness of Islamic communication. 

Institutional credibility similarly improved because integrated communication strategies 

strengthened transparency, scholarly supervision, audience interaction, and educational 

continuity. Digital communication enabled religious institutions to respond rapidly to 

contemporary social issues while maintaining consistent ethical standards and scholarly 

accountability (Chitra et al., 2026). Coordinated communication governance consequently 

strengthened public confidence in Islamic educational institutions. 

Findings indicate that effective Islamic communication in the digital age depends upon 

coordinated interaction among traditional rhetorical competence, digital communication 

capability, technological literacy, institutional governance, communication ethics, and audience 

engagement (Su et al., 2026). Improvements in rhetorical quality directly strengthen 

educational effectiveness, institutional trust, communication credibility, and sustainable digital 

da’wah practices. 

Overall evidence suggests that Islamic communication should be understood as an 

adaptive religious communication ecosystem rather than solely a technological innovation or 

conventional preaching activity (Li & Zhao, 2026). Sustainable digital da’wah therefore 

requires simultaneous investment in scholarly competence, communication ethics, digital 

literacy, technological infrastructure, institutional governance, and audience-centered 

communication strategies to preserve the authenticity, credibility, and educational value of 

Islamic teachings within rapidly evolving digital societies. 

Findings demonstrate that integrating traditional Islamic oratory with modern digital 

communication tools significantly enhances audience engagement, message credibility, 

educational effectiveness, institutional trust, and the overall quality of Islamic communication. 

Institutions that successfully combined classical rhetorical principles with digital platforms 

consistently achieved stronger communication outcomes than organizations relying exclusively 

on conventional preaching methods (Zhang et al., 2026). These findings indicate that 

technological innovation complements rather than replaces the pedagogical and ethical 

foundations of Islamic communication. 

Quantitative analyses further revealed that rhetorical competence exerted the strongest 

positive influence on audience engagement, while audience engagement significantly 

strengthened educational effectiveness (Satish et al., 2026). Audience engagement partially 

mediated the relationship between rhetorical competence and communication performance, 

whereas digital literacy significantly reinforced the effectiveness of communication 

technologies. These statistical relationships demonstrate that communication quality emerges 

through the interaction of rhetorical expertise and digital capability rather than from 

technological adoption alone. 

Qualitative evidence reinforced the quantitative findings by showing that Islamic 

scholars, du’āt, educators, and communication practitioners consistently perceived digital 

platforms as valuable instruments for extending the reach of authentic Islamic teachings while 

preserving scholarly authority and communication ethics (Ullah et al., 2026). Participants 

emphasized that digital media facilitated continuous interaction, expanded educational 

accessibility, strengthened community participation, and supported lifelong religious learning 

across geographically dispersed audiences. 

Overall evidence indicates that Islamic communication in the digital age should be 

interpreted as an integrated communication ecosystem where traditional Islamic rhetoric, 

communication ethics, technological innovation, and institutional governance collectively 

determine the effectiveness of religious knowledge dissemination. Sustainable digital da’wah 
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therefore depends upon balanced integration between religious authenticity and contemporary 

communication practices. 

Previous studies consistently report that digital media increase the accessibility of Islamic 

education and expand opportunities for religious engagement across diverse audiences (Al 

Shammari, 2026). Findings from the present study support these conclusions while extending 

existing knowledge by demonstrating that rhetorical competence and communication ethics 

remain the primary determinants of communication effectiveness even within technologically 

advanced communication environments. Digital platforms therefore amplify, rather than 

redefine, the essential principles of Islamic communication. 

Earlier investigations frequently focused on social media utilization, online religious 

learning, digital da’wah, or audience participation as separate research domains. Results 

presented here integrate Islamic communication theory, rhetorical studies, communication 

technology, digital literacy, educational communication, and institutional governance into a 

unified analytical framework (Tham-Agyekum et al., 2026). This interdisciplinary perspective 

provides a more comprehensive explanation of how technological innovation interacts with 

classical Islamic communication traditions to produce sustainable educational outcomes. 

Differences also emerge regarding the role of digital literacy. Existing literature often 

describes digital literacy as a technical competency associated with media utilization. Findings 

from this study indicate that digital literacy functions as a strategic communication capability 

enabling religious communicators to preserve message authenticity, improve audience 

interaction, strengthen educational effectiveness, and maintain institutional credibility (Traoret 

et al., 2026). Digital competence therefore extends beyond technological proficiency into 

ethical and pedagogical communication practice. 

Current scholarship frequently emphasizes technological innovation without adequately 

examining the continuing importance of traditional Islamic rhetorical principles. Findings 

demonstrate that communication effectiveness remains fundamentally dependent upon wisdom 

(hikmah), ethical persuasion (mau’izhah hasanah), contextual understanding, and scholarly 

credibility despite substantial technological transformation (Marić et al., 2026). Future Islamic 

communication research should therefore increasingly integrate classical rhetorical traditions 

with contemporary digital communication theories. 

Observed findings indicate that Islamic communication remains fundamentally grounded 

in ethical and rhetorical principles despite rapid technological transformation (Kochetov, 

2026). Digital communication technologies successfully enhance communication reach and 

educational accessibility only when supported by authentic religious knowledge, credible 

scholarship, responsible communication ethics, and audience-centered engagement. 

Technological sophistication alone cannot substitute for theological competence or rhetorical 

excellence. 

Traditional Islamic oratory similarly emerges as a highly adaptive communication 

tradition capable of evolving alongside technological innovation without compromising 

religious authenticity (Lam et al., 2026). Classical preaching methods continue to provide the 

ethical, linguistic, and pedagogical foundation upon which contemporary digital 

communication can effectively develop. Digital transformation therefore represents an 

extension of Islamic communication rather than a departure from established scholarly 

traditions. 

Institutional governance represents another important indicator because organizations 

investing in communication ethics, scholarly supervision, technological infrastructure, digital 

literacy, and organizational capacity consistently demonstrated stronger communication 

performance than institutions emphasizing technological expansion without equivalent 

investment in human competence (Turkmen & Kaya, 2026). Organizational readiness therefore 

remains essential for successful digital religious communication. 
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Communication credibility also emerges as a multidimensional institutional outcome 

because effective Islamic communication simultaneously strengthens educational quality, 

public trust, religious understanding, institutional legitimacy, social cohesion, and community 

participation (Reddy, 2026). Digital da’wah consequently reflects institutional maturity as 

much as technological innovation. 

Scientific implications suggest that future Islamic communication research should 

increasingly integrate communication studies, Islamic education, media studies, digital literacy, 

educational technology, sociology of religion, linguistics, and information science into 

interdisciplinary frameworks capable of explaining religious communication within 

technologically mediated societies (Sunkara et al., 2026). Comprehensive theoretical 

integration therefore provides stronger explanatory capability than technology-centered 

perspectives alone. 

Policy implications encourage ministries of religious affairs, Islamic educational 

institutions, mosque organizations, communication authorities, and religious councils to 

strengthen communication governance through digital literacy training, ethical communication 

guidelines, scholarly verification mechanisms, multimedia educational development, and 

institutional support for responsible digital da’wah (Park & Jeong, 2026). Regulatory initiatives 

emphasizing communication quality alongside technological innovation are likely to strengthen 

public trust in Islamic communication. 

Practical implications extend to Islamic scholars, du’āt, mosque leaders, educators, 

communication practitioners, digital content creators, media organizations, and educational 

institutions responsible for disseminating Islamic knowledge (ElKaleh, 2019). Findings 

indicate that investment in rhetorical competence, communication ethics, multimedia 

capability, and digital literacy simultaneously improves audience engagement, educational 

effectiveness, institutional credibility, and communication sustainability. Human capacity 

therefore remains the principal determinant of successful digital Islamic communication. 

Societal implications include improved religious literacy, greater public access to 

authentic Islamic knowledge, strengthened intercultural dialogue, enhanced community 

participation, increased resilience against misinformation, and greater confidence in credible 

religious institutions (Malik et al., 2026). Effective digital Islamic communication therefore 

contributes directly to social cohesion while supporting responsible religious engagement 

within increasingly interconnected societies. 

Superior communication performance primarily resulted from successful integration of 

traditional Islamic rhetorical principles with contemporary communication technologies. 

Ethical persuasion, contextual explanation, audience responsiveness, and scholarly credibility 

substantially strengthened audience engagement while improving educational understanding 

(Mukhibad et al., 2026). Digital media expanded communication opportunities without 

replacing the foundational principles governing effective Islamic communication. 

Digital platforms substantially strengthened educational effectiveness because continuous 

communication enabled learners to access religious knowledge beyond temporal and 

geographical limitations (Rayson, 2023). Interactive discussions, multimedia presentations, 

educational videos, podcasts, online consultations, and virtual learning communities enhanced 

learner participation while supporting individualized educational experiences. Technology 

therefore reinforced communication continuity through increased accessibility. 

Institutional credibility significantly improved because integrated communication 

systems strengthened transparency, scholarly supervision, message verification, ethical 

accountability, and audience interaction (Alenazi et al., 2025). Organizations implementing 

structured communication governance consistently demonstrated stronger public trust than 

institutions utilizing digital media without corresponding quality assurance mechanisms. 

Institutional governance therefore became an essential determinant of communication 

sustainability. 
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Digital literacy further contributed to successful communication because religious 

communicators possessing stronger technological competence adapted more effectively to 

multimedia environments, audience analytics, platform management, interactive engagement, 

and content development while maintaining theological authenticity (Cheong, 2020). Human 

capability consequently amplified technological benefits while reducing communication risks 

associated with misinformation and declining message credibility. 

Future investigations should conduct longitudinal studies examining how digital Islamic 

communication continues evolving under rapid technological innovation, changing audience 

behavior, artificial intelligence integration, immersive media environments, and expanding 

global communication networks (Sleeth-Keppler et al., 2017). Long-term evidence would 

strengthen understanding of sustainable communication development across diverse Islamic 

communities. 

Comparative studies involving different countries, Islamic educational traditions, 

religious institutions, cultural contexts, linguistic communities, and digital governance systems 

deserve continued attention because sociocultural environments substantially influence 

communication effectiveness and audience engagement (Yamcharoen, 2015). Comparative 

evidence would strengthen development of globally adaptable Islamic communication 

frameworks. 

Emerging technologies including artificial intelligence, augmented reality, virtual reality, 

blockchain-based educational certification, multilingual communication systems, intelligent 

recommendation algorithms, conversational agents, and adaptive learning platforms present 

valuable opportunities for strengthening educational accessibility, audience engagement, 

personalized learning, and communication effectiveness. Future research should investigate 

how these technologies interact with Islamic rhetorical traditions while preserving ethical 

communication and religious authenticity. 

Interdisciplinary collaboration among Islamic scholars, communication scientists, media 

researchers, educational technologists, linguists, sociologists, psychologists, software 

developers, and policymakers will remain essential for advancing digital Islamic 

communication research (Andreas et al., 2026). Continued integration of rhetorical 

competence, communication ethics, technological innovation, institutional governance, 

audience-centered design, and digital literacy will contribute substantially to resilient Islamic 

communication ecosystems capable of preserving authentic religious knowledge while 

responding effectively to the opportunities and challenges of rapidly evolving digital societies. 

 

CONCLUSION 

Findings demonstrate that the successful integration of traditional Islamic oratory with 

modern digital communication tools significantly enhances audience engagement, message 

credibility, educational effectiveness, institutional trust, and the sustainability of Islamic 

communication. Distinctive evidence from this study indicates that technological innovation 

alone does not determine communication success because audience engagement partially 

mediates the relationship between rhetorical competence and educational effectiveness, while 

digital literacy strengthens the influence of communication technology on audience 

participation. These findings redefine Islamic communication as an integrated religious 

communication ecosystem in which classical rhetorical principles, communication ethics, 

digital capability, institutional governance, and technological innovation operate synergistically 

to preserve the authenticity of Islamic teachings while expanding their accessibility in 

contemporary digital environments. 

Scientific contribution of this research extends both conceptually and methodologically. 

Conceptually, the study proposes an integrated Islamic digital communication framework that 

combines rhetorical competence, communication ethics, digital literacy, technological 



Journal International Dakwah and Communication 

 

                                                           Page | 27  
 

readiness, institutional credibility, audience engagement, and educational effectiveness to 

explain how authentic Islamic communication can be sustained in rapidly evolving digital 

societies. Methodologically, the mixed-methods sequential explanatory design integrates large-

scale institutional surveys, structural equation modeling, mediation and moderation analyses, 

communication performance evaluation, expert interviews, institutional observations, digital 

communication analytics, and policy document reviews. Integration of quantitative 

communication evidence with qualitative religious perspectives provides a comprehensive 

understanding of digital da’wah implementation while offering an evidence-based framework 

applicable to Islamic educational institutions, mosques, religious organizations, digital media 

platforms, communication practitioners, and policymakers. 

Scope of this investigation remains limited to selected Islamic institutions and digital 

communication environments, which may not fully represent the diversity of theological 

traditions, cultural contexts, communication practices, technological infrastructures, and 

audience characteristics across the global Muslim community. Variations in digital literacy, 

institutional capacity, communication governance, language diversity, regulatory 

environments, and technological accessibility may influence the broader applicability of these 

findings. Future research should therefore conduct longitudinal and cross-cultural 

investigations integrating artificial intelligence–assisted da’wah, multilingual communication 

technologies, immersive virtual learning environments, adaptive educational platforms, 

blockchain-based verification of religious content, and advanced digital communication 

analytics to further strengthen communication credibility, religious literacy, institutional trust, 

and the effectiveness of Islamic communication in increasingly interconnected digital societies. 
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