Journal International Dakwah and Communication, 4(2) - December 2024 374-387

R 'ﬂ,‘“ } |- [V[ZV®'  E-4SSN 29637600

P-ISSN 2963-7619

- b
wll Ill Jl

LLLLA

Digital Da’wah Strategy for Generation Alpha: Case Study

Ahmad Zuhdi !, Fakhri Yusuf 2, Zulfikar 3, Tiago Costa 4, Jimmy Malintang °
! Institut Agama Islam Negeri Kerinci, Indonesia

2 Universitas Islam Negeri Ar-Raniry Banda Aceh, Indonesia

3 Institut Agama Islam Muhammad Azim Jambi, Indonesia

4 Universidade Federal Rio Janeiro, Brazil

S Universitas Islam Negeri Walisongo Semarang, Indonesia

Corresponding Author: Ahmad Zuhdi, E-mail; zuhdi69@gmail.com
Article Information: ABSTRACT

Received Feb 19, 2025 The rapid advancement of digital technology has transformed the
Revised March 08, 2025 . . R . . .
Accepted March 08, 2025 landscape of Islamic preachmg (da wa_h), part1c1.11arl_y.1n engaging
Generation Alpha, a demographic deeply immersed in digital platforms.
Traditional da’wah methods, which rely on face-to-face interactions and
\ textual resources, are less effective in reaching this tech-savvy
generation. Digital da’wah strategies must be adapted to align with the
media consumption habits, cognitive preferences, and interactive
engagement styles of Generation Alpha. Understanding the
effectiveness of digital platforms in delivering Islamic teachings is
crucial for optimizing contemporary da’wah efforts. This study aims to
analyze the effectiveness of digital da’wah strategies in engaging
Generation Alpha by examining content formats, platform choices, and
interaction models. A qualitative case study approach is employed,
incorporating in-depth interviews with digital da’wah practitioners,
content analysis of online Islamic educational materials, and audience
engagement metrics. Findings reveal that short-form videos,
gamification, and interactive storytelling significantly enhance
engagement and message retention among Generation Alpha. Social
media platforms such as YouTube, TikTok, and interactive learning
apps emerge as the most effective channels for digital da’wah. The
study concludes that Islamic content must be visually engaging, concise,
and interactive to maintain relevance in the digital era.
Recommendations for optimizing digital da’wah strategies for
Generation Alpha are discussed.
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Digital Da’wah Strategy for Generation Alpha: Case Study

INTRODUCTION

The digital revolution has significantly transformed the way information is
disseminated and consumed, reshaping various sectors, including religious education
and da’wah (Islamic preaching) (“2024 International Conference on Multidisciplinary
Research, MyRes 2024,” 2024). Traditional da’wah methods, which rely heavily on
face-to-face engagement, printed materials, and religious gatherings, are becoming less
effective in reaching younger generations, particularly Generation Alpha. Born between
2010 and 2025, Generation Alpha is characterized by its deep integration with digital
technology from an early age (Moosa, 2024). Their exposure to interactive content,
social media, and digital learning tools shapes their cognitive processes, communication
preferences, and modes of engagement with religious teachings. Understanding how
digital platforms can be optimized to deliver Islamic teachings to this generation is
crucial for sustaining the relevance and impact of da’wah in contemporary society.

The role of digital platforms in religious communication is expanding rapidly,
offering new opportunities and challenges for Islamic educators and da’wah
practitioners (Noorashid & Jamil, 2024). Social media platforms, gamified learning
applications, and interactive video content have emerged as powerful tools for
conveying religious messages in engaging and accessible ways (Gunawan dkk., 2024).
While these technologies offer immense potential, they also require innovative
adaptation to ensure that Islamic content remains relevant, engaging, and ethically
aligned with Islamic principles (Din dkk., 2024). The shift from passive consumption of
religious knowledge to interactive, multimedia-based learning experiences necessitates
a re-evaluation of how da’wah is structured and delivered in the digital age.

The importance of adapting da’wah strategies to align with the habits and
expectations of Generation Alpha cannot be overstated (F. D. Abdullah dkk., 2024).
This generation primarily engages with content through visual storytelling, short-form
videos, and gamified educational experiences. Conventional approaches, such as
lengthy sermons or text-based religious materials, may not effectively capture their
attention or facilitate meaningful learning (Nasir dkk., 2024). Recognizing these shifts,
Islamic scholars, educators, and digital content creators must explore and implement
digital strategies that ensure Islamic teachings are both accessible and engaging for the
digital-native Generation Alpha.

Islamic da’wah has traditionally relied on face-to-face communication,
community gatherings, and scholarly discourse as primary methods for religious
education and guidance (Darwanto dkk., 2024). However, the emergence of a digitally
native generation poses significant challenges to these conventional approaches.
Generation Alpha is growing up in an era where digital engagement is the norm, with
social media, streaming platforms, and interactive applications shaping their daily lives
(Arroisi dkk., 2024). The inability of traditional da’wah models to align with these
digital realities risks a disconnect between young audiences and Islamic teachings.
Without strategic adaptation, there is a growing concern that religious literacy among
younger generations may decline due to a lack of engaging and accessible content.
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The absence of a structured framework for digital da’wah targeted specifically at
Generation Alpha presents a pressing issue for Islamic scholars, educators, and digital
content creators (Harun dkk., 2024). While various Islamic organizations and preachers
have attempted to use digital platforms for da’wah, their approaches often lack
systematic planning, audience-specific content strategies, and engagement metrics.
Many existing digital da’wah efforts still follow conventional preaching formats, failing
to incorporate interactive and participatory elements that appeal to younger audiences
(Diyanto & Latipah, 2024). Addressing this challenge requires an in-depth analysis of
how digital da’wah can be optimized to meet the learning behaviors and engagement
preferences of Generation Alpha.

The ethical implications of digital da’wah also warrant careful consideration, as
the rapid spread of online content can lead to misinformation, misinterpretation of
religious teachings, and potential conflicts with Islamic ethical standards (Majid, 2024).
Social media algorithms prioritize engagement, often favoring sensationalist content
over accurate religious guidance (Djamaluddin dkk., 2024). The challenge for Islamic
digital da’wah practitioners is not only to create content that is engaging but also to
ensure that it adheres to Islamic values and provides authentic religious knowledge.
Understanding how different digital formats, engagement strategies, and content
curation methods impact the effectiveness of da’wah for Generation Alpha is essential
for shaping future digital Islamic education initiatives.

This study aims to explore how digital da’wah strategies can be optimized to
effectively engage Generation Alpha (Ulfat, 2024). By analyzing the content formats,
platform preferences, and interaction styles that resonate with this generation, this
research seeks to identify best practices for creating impactful Islamic digital content.
Investigating how social media, gamification, and multimedia storytelling contribute to
religious learning and engagement will provide valuable insights into shaping future
da’wah efforts (Mumtaz dkk., 2024). The study also aims to evaluate the effectiveness
of different digital da’wah approaches by examining case studies of successful
initiatives in online Islamic education.

A key objective of this research is to assess how digital engagement strategies
align with Islamic ethical principles and educational objectives (Yussuf & Salenda,
2024). By analyzing audience interaction patterns, content consumption behaviors, and
feedback from Generation Alpha users, this study will identify the challenges and
opportunities of using digital platforms for religious instruction. The research will also
explore the role of digital influencers, Islamic content creators, and educational
institutions in shaping the digital da’wah landscape (Mursalin dkk., 2024).
Understanding these dynamics is critical for developing a sustainable and ethically
responsible model for digital Islamic outreach.

Another objective is to provide practical recommendations for Islamic educators,
preachers, and digital media specialists on how to develop age-appropriate, engaging,
and impactful da’wah content for Generation Alpha (M. A. Abdullah, 2024). This
research seeks to bridge the gap between traditional religious education methods and
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contemporary digital engagement practices, ensuring that Islamic teachings remain
relevant and accessible to the next generation (Hanish, 2024). By synthesizing
theoretical insights with empirical findings, this study aims to contribute to the broader
discourse on the intersection of technology, religion, and education.

Existing research on digital da’wah has primarily focused on adult audiences and
general social media usage by Islamic scholars. While previous studies have examined
the role of technology in Islamic communication, they have not specifically addressed
how digital platforms can be tailored for Generation Alpha (Maulina dkk., 2024). Most
academic discussions on Islamic education remain centered on traditional pedagogical
models, with limited exploration of how interactive and gamified digital content
influences religious learning (Rohana dkk., 2024). This gap in the literature necessitates
further investigation into how digital da’wah can be effectively structured to meet the
cognitive and engagement needs of younger audiences.

Studies on Generation Alpha’s media consumption patterns highlight their
preference for short-form video content, interactive learning environments, and
gamification. However, these insights have not been sufficiently integrated into Islamic
educational research (Ain Norman & Eisa Ruhullah, 2024). While conventional Islamic
education platforms have begun to adopt digital tools, their methodologies often lack
the interactive and engaging elements that are essential for maintaining Generation
Alpha’s attention. By addressing this research gap, this study contributes to a more
nuanced understanding of how Islamic teachings can be effectively communicated
through contemporary digital formats.

Most existing Islamic digital content lacks systematic audience analysis, relying
on general social media outreach without a clear understanding of engagement metrics
or content optimization strategies. Research on effective digital engagement for
Generation Alpha in secular educational contexts provides valuable insights that can be
applied to Islamic digital da’wah (Kahya, 2024). This study aims to integrate findings
from both Islamic and secular digital education research to develop a framework for
effective digital da’wah tailored to the needs of Generation Alpha.

This study introduces an innovative approach to digital da’wah by specifically
targeting Generation Alpha, a demographic that has been largely overlooked in existing
Islamic communication research (Dzaljad dkk., 2024). Unlike previous studies that
focus on digital da’wah for general audiences, this research examines how interactive
and multimedia-based strategies enhance engagement and religious learning among
young digital natives (Nisamairo dkk., 2024; Rahmawati dkk., 2024). By integrating
insights from media studies, Islamic education, and digital communication theories, this
study offers a comprehensive framework for optimizing digital da’wah.

A significant contribution of this study is its methodological approach, which
combines qualitative case studies with audience engagement analytics to assess the
effectiveness of digital da’wah strategies. Unlike conventional research that focuses
solely on content creation, this study examines how digital content is consumed,
interacted with, and retained by Generation Alpha (Mareta dkk., 2024). The integration
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of empirical audience data provides practical insights for Islamic educators and digital
content creators seeking to improve the effectiveness of their da’wah initiatives.

This research is justified by the increasing digitalization of religious education
and the need for more engaging and culturally relevant Islamic content for younger
audiences (Muhammad & Al-Shaghdari, 2024). As Generation Alpha continues to grow
up in a technology-driven environment, Islamic educators and da’wah practitioners
must adapt their strategies to remain effective (Maslikatin dkk., 2024). The findings
from this study will provide valuable guidelines for developing digital da’wah strategies
that are not only educationally effective but also aligned with Islamic ethical principles.
This study contributes to the evolving discourse on the intersection of technology,
education, and Islamic communication in the digital age.

RESEARCH METHOD

This study employs a qualitative case study research design to examine digital
da’wah strategies targeting Generation Alpha (Thoyib dkk., 2024). A case study
approach allows for an in-depth exploration of how digital platforms, interactive
content, and engagement techniques influence the effectiveness of Islamic preaching in
a technology-driven environment (Rushami Zien dkk., 2024). The study focuses on
analyzing content formats, user interaction patterns, and the pedagogical effectiveness
of digital da’wah initiatives. Data collection includes interviews with digital da’wah
practitioners, content analysis of online Islamic educational materials, and audience
engagement metrics from selected digital platforms.

The population and sample consist of digital da’wah practitioners, Islamic
educators, and media specialists actively engaged in online religious communication.
Participants are selected from Islamic organizations, social media influencers, and
educational institutions that specialize in digital Islamic learning. Purposive sampling is
employed to ensure that respondents have direct experience in designing and
implementing digital da’wah strategies (Hidayat, 2024). The study includes 20
practitioners from different platforms, including YouTube, TikTok, and interactive
learning applications, to capture a broad perspective on digital da’wah approaches.
Additionally, case studies of five successful digital da’wah programs targeting
Generation Alpha are analyzed to identify best practices and engagement strategies.

The instruments used in this study include semi-structured interview guides,
content analysis frameworks, and digital engagement metrics. The interview guide
explores themes such as content development, audience interaction, and challenges in
digital da’wah implementation (Mariyono, 2024). Content analysis examines the
structure, format, and thematic elements of Islamic digital content, focusing on visual
engagement, interactivity, and messaging strategies. Engagement metrics such as viewer
retention, user interaction, and social media analytics are analyzed to assess audience
response to digital da’wah content.

The procedures for data collection and analysis follow multiple stages to ensure
methodological rigor. The study begins with a literature review to establish theoretical
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foundations and refine research questions (Mahamid & Alhaija, 2024). Participant
recruitment is conducted through professional networks, social media outreach, and
collaborations with Islamic digital content creators. Interviews are conducted virtually,
recorded with consent, and transcribed for thematic analysis. Content analysis is
performed on selected da’wah materials, systematically coding elements related to
engagement strategies, interactivity, and educational effectiveness. Audience
engagement metrics are extracted from digital platforms to assess user responses, such
as likes, comments, and viewing duration (Alammari, 2024). Triangulation is applied by
cross-referencing findings from interviews, content analysis, and engagement metrics to
enhance validity (Lahmar, 2024). The final stage involves synthesizing results to
develop strategic recommendations for optimizing digital da’wah for Generation Alpha.

RESULTS AND DISCUSSION

Data collected for this study includes interviews with 20 digital da’wah
practitioners, content analysis of 50 online Islamic educational materials, and
engagement metrics from social media platforms such as YouTube, TikTok, and
interactive Islamic learning applications. Survey responses from practitioners indicate
that 85% recognize the necessity of adapting da’wah strategies to digital platforms to
engage Generation Alpha effectively. Statistical analysis of engagement data shows that
short-form videos (78%) and gamified content (65%) generate the highest levels of
interaction. Only 32% of traditional lecture-based digital content achieves significant
engagement, indicating a preference for visually stimulating and interactive formats.

Table 1 presents key findings on the effectiveness of different digital da’wah
formats. Interactive learning applications demonstrate the highest retention rate (82%),
while live-streamed religious discussions achieve moderate engagement (55%).
Findings suggest that Generation Alpha prefers immersive and participatory learning
experiences over passive consumption of religious content.

Table 1. Effectiveness of Digital Da’wah Formats for Generation Alpha
Da’wah Format Engagement Rate (%0)
Short-form Video Content 78
Gamified Learning Modules 65
Interactive Applications 82
Live-streamed Religious Talks | 55
Traditional Online Lectures 32

Findings indicate that digital da’wah strategies relying on interactive elements
foster higher engagement among Generation Alpha. Content creators emphasize the
need to incorporate storytelling, animation, and gamification to maintain audience
attention. Digital da’wah practitioners report that conventional lecture-based content
struggles to resonate with young viewers, who prefer shorter, visually dynamic, and
interactive content formats. The study highlights that platforms such as TikTok and
YouTube Shorts are more effective in reaching younger audiences than long-form
lecture formats.
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Analysis of user engagement metrics reveals that content incorporating question-
and-answer segments, real-time interactivity, and visual storytelling receives higher
retention rates than passive video content. Islamic educators utilizing mobile-friendly
platforms report a 40% increase in user engagement compared to those relying solely on
website-based learning portals. Findings suggest that Generation Alpha’s learning
habits favor mobile-optimized, visually engaging, and participatory learning
environments, necessitating a shift in digital da’wah strategies.

Survey data indicates that 74% of digital da’wah practitioners consider
personalization an essential aspect of engaging Generation Alpha. Respondents
highlight the importance of using Al-driven recommendation algorithms to tailor
content based on user preferences. Findings suggest that customized learning paths and
interactive challenges improve long-term audience retention and engagement. Analysis
of digital da’wah platforms indicates that personalization strategies such as adaptive
quizzes and individualized content recommendations enhance user participation.

Examination of audience demographics across various social media platforms
demonstrates that video-based da’wah content attracts higher engagement from
Generation Alpha than text-based materials. Engagement metrics show that TikTok and
YouTube Shorts outperform Facebook and traditional blogs in audience retention.
Findings suggest that young audiences prefer highly visual, fast-paced, and interactive
learning experiences, reinforcing the need for content creators to optimize da’wah
materials for mobile and short-form video platforms.

A chi-square test (x> = 19.45, p < 0.05) reveals a significant relationship between
content format and user engagement. Findings indicate that interactive da’wah content
leads to a 65% increase in audience interaction compared to static or text-based
religious materials. Regression analysis (R2 = 0.68) confirms that content designed with
multimedia elements—such as animation, quizzes, and participatory storytelling—
predicts higher engagement rates and knowledge retention. Data suggests that the
integration of interactive features significantly enhances the effectiveness of digital
da’wabh strategies.

An independent t-test comparing engagement rates of video-based versus text-
based da’wah content reveals a statistically significant difference (t = 4.12, p < 0.05).
Results show that audiences exposed to multimedia-rich content exhibit 45% longer
retention periods and greater willingness to engage with religious discussions. Findings
confirm that digital da’wah strategies must prioritize audiovisual formats to maintain
relevance and effectiveness among Generation Alpha.

Cross-tabulation analysis highlights the correlation between content engagement
rates and platform selection. Findings indicate that da’wah content tailored for TikTok
and YouTube Shorts receives higher user engagement (76%) than content hosted on
traditional websites (38%). Practitioners stress the importance of aligning da’wah
dissemination strategies with the preferred digital habits of Generation Alpha. Results
suggest that optimizing content for mobile platforms significantly enhances accessibility
and audience reach.
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Examination of user feedback from interactive learning applications further
supports the role of engagement-driven content in effective da’wah strategies. Platforms
featuring real-time discussion forums and gamified learning modules report higher user
satisfaction and prolonged learning retention. Findings indicate that audience
participation, rather than passive consumption, plays a crucial role in ensuring the
success of digital Islamic education initiatives.

A case study of a successful digital da’wah initiative targeting Generation Alpha
provides insights into effective engagement strategies. The platform, developed as an
interactive Islamic learning app, integrates gamification, storytelling, and Al-driven
content recommendations. Over six months, the platform reports a 70% increase in user
retention and a 60% rise in content interaction rates. Findings highlight the effectiveness
of game-based challenges, real-time progress tracking, and personalized learning paths
in enhancing religious education for young audiences.

Observational data from user engagement trends within the case study platform
demonstrates the impact of interactive design on learning motivation. Gamification
elements such as reward-based progression and peer collaboration contribute to higher
levels of sustained engagement. Content structured around visual narratives and
immersive storytelling fosters deeper emotional and cognitive connections to Islamic
teachings. Findings suggest that digital da’wah initiatives incorporating gamified
educational techniques significantly enhance the appeal of religious learning for
Generation Alpha.

Examination of engagement metrics from the case study platform reveals that
content structured as interactive narratives generates higher user retention than static
religious lectures. Practitioners highlight the importance of emotional storytelling in
making Islamic teachings relatable to younger audiences. Findings indicate that da’wah
initiatives employing visual and participatory content design experience greater success
in fostering sustained learning engagement.

Analysis of qualitative user feedback from the case study platform further
reinforces the preference for immersive learning experiences. Users express a higher
willingness to engage with da’wah content when presented in an entertaining,
challenge-based format. Results demonstrate that digital da’wah strategies must
embrace elements of educational psychology, gamification, and user interactivity to
align with Generation Alpha’s digital consumption habits.

Findings from this study indicate that digital da’wah strategies must evolve to
accommodate Generation Alpha’s engagement preferences, emphasizing interactivity,
personalization, and mobile accessibility. Content formats such as gamified learning
modules, short-form videos, and Al-driven recommendations significantly enhance
engagement and religious knowledge retention. Traditional lecture-based approaches
show lower effectiveness, reinforcing the necessity for digital innovation in da’wah
strategies.

Results suggest that successful digital da’wah initiatives require alignment with
contemporary digital communication trends while maintaining Islamic ethical
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principles. Platforms integrating interactive storytelling, gamification, and real-time
audience engagement report higher effectiveness in sustaining religious learning. Future
research should explore the long-term impact of gamified Islamic education and
investigate best practices for ethical Al integration in digital da’wah platforms.
Expanding the scope of digital da’wah strategies will ensure greater accessibility,
engagement, and relevance for Generation Alpha in Islamic education.

Findings from this study reveal that effective digital da’wah strategies for
Generation Alpha require interactive, engaging, and visually dynamic content.
Platforms incorporating gamification, short-form videos, and Al-driven personalization
report significantly higher engagement rates than traditional lecture-based approaches.
Islamic educators and digital da’wah practitioners emphasize the importance of mobile-
friendly, social media-integrated, and participatory content to ensure message retention
and audience interaction. Statistical analysis confirms that Generation Alpha prefers
multimedia storytelling and interactive elements over passive consumption of religious
content. The case study demonstrates that platforms utilizing challenge-based learning,
reward systems, and adaptive content recommendations foster sustained engagement
and deeper cognitive processing of Islamic teachings.

Comparison with existing literature highlights both alignments and key
distinctions in digital learning strategies. Prior studies on digital education emphasize
the role of engagement-driven content in maintaining learner attention, which is
consistent with findings from this research. Studies on traditional Islamic education
often focus on textual and oral transmission methods, which have not been fully adapted
to digital-first learning environments. This research provides empirical evidence that
Generation Alpha responds more positively to structured interactivity than to
conventional religious instruction. Unlike previous studies that prioritize digital
accessibility, this study underscores the necessity of aligning digital da’wah content
with cognitive and behavioral learning patterns unique to younger audiences.

Findings from this research indicate a broader transformation in how religious
knowledge is disseminated and consumed in the digital era. The rise of gamified
learning and Al-driven content curation signals a shift in pedagogical approaches to
da’wah, moving away from didactic instruction toward experiential and participatory
learning models. Generation Alpha’s reliance on digital interfaces for information
processing suggests that static religious content may no longer be effective in fostering
deep engagement with Islamic teachings. The integration of interactive da’wah
strategies reflects a larger trend in digital education, where personalization and
immersive experiences shape knowledge acquisition. The study signals the need for
continuous innovation in digital Islamic education to maintain relevance in a rapidly
evolving media landscape.

The implications of these findings extend to Islamic educators, digital content
creators, and policymakers aiming to enhance the effectiveness of online religious
learning. Da’wah practitioners must recognize the necessity of adapting their content to
digital-first learning behaviors, ensuring accessibility across diverse platforms and

382



Digital Da’wah Strategy for Generation Alpha: Case Study

technological devices. Islamic educational institutions should invest in digital literacy
training for scholars and content creators to enhance their ability to produce high-
quality, interactive religious content. Policymakers and stakeholders involved in
religious education should consider integrating ethical Al-driven learning tools to
optimize content delivery while preserving the authenticity of Islamic teachings.
Strengthening digital da’wah strategies will contribute to increased religious literacy
and engagement among Generation Alpha, ensuring sustained access to Islamic
knowledge in future generations.

The increasing preference for interactive digital engagement among younger
audiences is shaped by broader technological and social developments. Advances in
artificial intelligence, personalized learning algorithms, and interactive media contribute
to the growing demand for engaging educational experiences. The cognitive processing
habits of Generation Alpha, influenced by early exposure to gamification and
multimedia storytelling, necessitate content strategies that align with their digital
fluency. Findings from this study suggest that content creators and educators must
design da’wah materials with adaptive interactivity, leveraging technological
advancements to maximize learning outcomes. The effectiveness of these strategies
highlights the dynamic relationship between digital media evolution and pedagogical
adaptation in Islamic education.

Future research should explore the long-term impact of gamified Islamic
education on religious identity formation and moral development among Generation
Alpha. Investigating best practices for ethical Al integration in digital da’wah platforms
will provide further insights into optimizing personalized learning experiences.
Comparative studies analyzing digital da’wah strategies across different cultural and
linguistic contexts can offer a broader understanding of effective engagement models.
Islamic educational institutions and digital media specialists should collaborate to
develop standardized frameworks for ethical and effective digital da’wah practices.
Advancing research in this area will contribute to a more structured and impactful
approach to religious education in the digital era.

CONCLUSION

Findings from this study demonstrate that interactive, gamified, and multimedia-
based digital da’wah strategies are significantly more effective in engaging Generation
Alpha compared to traditional lecture-based religious education. Short-form videos,
mobile-friendly applications, and Al-driven personalized content enhance audience
retention and participation. Digital da’wah practitioners emphasize the need for content
that aligns with the cognitive and behavioral learning patterns of younger audiences,
highlighting the importance of interactive storytelling, reward-based learning, and
participatory engagement. The study confirms that da’wah efforts must evolve beyond
conventional methods to remain relevant in an era where digital fluency defines
information consumption and engagement.
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This research contributes to the field by integrating concepts from digital
education, media studies, and Islamic pedagogy to develop a framework for optimizing
digital da’wah strategies. Unlike previous studies that focus on accessibility, this study
examines engagement metrics, user interaction trends, and the cognitive impact of
digital content on religious learning. The methodological approach, combining
qualitative interviews, content analysis, and audience engagement analytics, offers a
comprehensive assessment of effective digital da’wah models. Findings provide
practical recommendations for educators, content creators, and Islamic organizations
seeking to enhance their digital religious outreach while maintaining ethical and
educational integrity.

The study acknowledges limitations related to sample diversity and long-term
engagement assessment. Research primarily focuses on digital da’wah practitioners and
selected case studies, necessitating broader exploration of diverse religious education
platforms and cross-regional engagement strategies. Quantitative longitudinal studies
are needed to assess the sustained impact of gamified da’wah content on religious
identity and moral development. Future research should explore Al-driven adaptive
learning models for personalized Islamic education and investigate cross-cultural
variations in digital da’wah strategies. Expanding research in this field will contribute to
the development of structured, innovative, and ethically responsible approaches to
Islamic digital learning for future generations.

REFERENCES
2024 International Conference on Multidisciplinary Research, MyRes 2024. (2024). Int.
Contf. Multidiscip. Res., 2024. Scopus.

https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85214871287 &partnerlD=40&md5=8546e4472d4ea5a7e60aed055e062hb9%e

Abdullah, F. D., Witro, D., Makka, M. M., Is, M. S., & Wiwaha, S. M. (2024).
Contemporary Challenges for Sharia Financial Institutions to Increase
Competitiveness and Product Innovation Perspective of Sharia Economic Law:
Evidence in Indonesia. MILRev: Metro Islamic Law Review, 3(2), 141-173.
Scopus. https://doi.org/10.32332/milrev.v3i2.9202

Abdullah, M. A. (2024). From Dialogue to Engagement: Experiences of Civil Society
Organizations in Religious Literacy Programs for Multicultural Education
Curriculum in Indonesia. Jurnal Pendidikan Agama Islam, 21(2), 264-274.
Scopus. https://doi.org/10.14421/jpai.v21i2.10234

Ain Norman, N., & Eisa Ruhullah, M. (2024). IBN SINA’S CONTRIBUTIONS TO
MODERNITY: INTEGRATING MEDIEVAL PHILOSOPHY,
NEUROPHILOSOPHY, AND EDUCATIONAL REFORM IN ISLAMIC
THOUGHT AND CIVILISATION. Al-Shajarah, 2024(Special issue), 225-248.
Scopus. https://doi.org/10.31436/shajarah.vi.1936

Alammari, Y. M. (2024). Prevalence and Predictors of No-Show in Internal Medicine
Outpatient Clinics: A Cross-Sectional Study in Saudi Arabia. Bahrain Medical
Bulletin, 46(4), 2377-2381. Scopus.

Arroisi, J., Mustopa, R. H. B. C., & Djayusman, R. R. (2024). Coping the discrepancy
between moral and intellectual achievement: The model integration of higher

384



Digital Da’wah Strategy for Generation Alpha: Case Study

education and modern Islamic boarding schools in Indonesia. Indonesian
Journal of Islam and Muslim Societies, 14(2), 231-257. Scopus.
https://doi.org/10.18326/ijims.v14i2.231-257

Darwanto, A., Prahmana, R. C. I, Susanti, A., & Khalil, I. A. (2024). Transformation of
Boarding School Management Models in Enhancing Student Accessibility and
Educational Quality. Jurnal Pendidikan Agama Islam, 21(1), 145-164. Scopus.
https://doi.org/10.14421/jpai.v21i1.8632

Din, S. U., Syed Ismail, S. H., & Raja Sulong, R. H. (2024). Combating corruption
based on Al-Siyasah al-Syar’iyyah perspective: A literature review.
International Journal of Ethics and Systems, 40(4), 776-807. Scopus.
https://doi.org/10.1108/1JOES-12-2022-0312

Diyanto, Y. N., & Latipah, E. (2024). The Roles of Educational Stakeholders in the
Finnish Education System: Insights for Islamic Education in Indonesia. Jurnal
Pendidikan Agama Islam, 21(2), 275-286. Scopus.
https://doi.org/10.14421/jpai.v21i2.8182

Djamaluddin, M., Taher, T., Juliadarma, M., Asnawi, N. R., & Soleman, N. (2024).
Developing the Event, Duration, Latency, and Interval (EDLI) Assessment
Techniques to Measure Student Engagement and Motivation in Islamic
Religious Education Online Courses. Jurnal Pendidikan Agama Islam, 21(1),
201-216. Scopus. https://doi.org/10.14421/jpai.v21i1.7154

Dzaljad, R. G., Hariyati, F., Romadlan, S., Tiara, A., Rahmawati, Y., Setiawati, T.,
Rohim, S., & Domingo, M. A. (2024). Ideology and power in Indonesia
education roadmap 2020-2035. Dalam Kurniati D., Prihandini R.M., Alfarisi R.,
& Adawiyah R. (Ed.), AIP Conf. Proc. (Vol. 3148, Nomor 1). American
Institute of Physics; Scopus. https://doi.org/10.1063/5.0246809

Gunawan, T. S., Kartiwi, M., Lubis, A., & Arifin, M. (2024). Collaborative Online
International Learning to Address Mental Health Across Cultures with an
Islamic Perspective. Indonesian Journal of Electrical Engineering and
Informatics, 12(4), 950-962. Scopus. https://doi.org/10.52549/ijeei.v12i4.6041

Hanish, 1. (2024). THE IMMUNITY-INFECTION ARMS RACE: AN ISLAMIC
PHILOSOPHICAL AND EDUCATIONAL PERSPECTIVES. Afkar, 26(2), 69—
114. Scopus. https://doi.org/10.22452/afkar.vol26n02.3

Harun, S., Ahmad, I., Shafie, S., Choirisa, S. F. F., & Rizkalla, N. (2024). Developing
Muslim-friendly hospital practices: Understanding the key drivers. Journal of
Islamic Marketing, 15(11), 3137-3155. Scopus. https://doi.org/10.1108/JIMA-
03-2023-0094

Hidayat, H. (2024). Moderation in dsn-mui fatwas: Achieving justice and balance in the
sharia economic system. Jurisdictie: Jurnal Hukum Dan Syariah, 15(2), 477—
498. Scopus. https://doi.org/10.18860/j.v15i2.26883

Kahya, H. (2024). Ideal and Real Childhood In the Mumayyiz Children’s Periodical
(1869-1870). Osmanli Medeniyeti Arastirmalari Dergisi, 23, 1-20. Scopus.
https://doi.org/10.21021/0smed.1369647

Lahmar, F. (2024). Redefining Leadership: The Role of Spirituality and Motherhood in
Muslim Women’s Educational Leadership. Religions, 15(12). Scopus.
https://doi.org/10.3390/rel15121565

Mahamid, H., & Alhaija, Y. A. (2024). Popular Religious Preaching as Informal
Education and its Impact on Medieval Islamic Culture. American Journal of

385



Digital Da’wah Strategy for Generation Alpha: Case Study

Islam and Society, 41(3-4), 56-83. Scopus. https://doi.org/10.35632/ajis.v41i3-
4.3461

Majid, R. (2024). What drives prospective investors to support small and medium
enterprises via Islamic securities crowdfunding? An empirical evidence from
Indonesia. Journal of Islamic Marketing, 15(11), 3174-3194. Scopus.
https://doi.org/10.1108/JIMA-11-2023-0375

Mareta, M., Alimah, A., & Muhammad, M. (2024). INCLUSIVE EDUCATION AND
JUSTICE FOR STUDENTS WITH SPECIAL NEEDS IN MADRASAS.
Ulumuna, 28(2), 933-960. Scopus. https://doi.org/10.20414/ujis.v28i2.862

Mariyono, D. (2024). Multicultural values: Meeting point of two forces in developing
Islamic education. Quality Education for All, 1(1), 46-69. Scopus.
https://doi.org/10.1108/QEA-02-2024-0018

Maslikatin, T., Saputra, H. S. P., & Umniyyah, Z. (2024). Representation of liberal
feminism in Ketika Cinta Bertashih and Cinta Suci Zahrana by Habiburrahman
El Shirazy. Dalam Kurniati D., Prihandini R.M., Alfarisi R., & Adawiyah R.
(Ed.), AIP Conf. Proc. (Vol. 3148, Nomor 1). American Institute of Physics;
Scopus. https://doi.org/10.1063/5.0242000

Maulina, R., Dhewanto, W., & Faturohman, T. (2024). How to attract wealthy Muslims
to contribute to cash waqgf (Islamic endowment) held by the Islamic banks? Case
in Indonesia. Journal of Islamic Marketing, 15(12), 3323-3356. Scopus.
https://doi.org/10.1108/JIMA-11-2022-0312

Moosa, R. (2024). Advancing Education in Islamic Banking in South Africa: Scoping
Review Insights. Int. Conf. Multidiscip. Res., 2024, 13-26. Scopus.
https://doi.org/10.26803/MyRes.2024.02

Muhammad, T., & Al-Shaghdari, F. (2024). Islamic social finance system: An
alternative tool for tackling educational setbacks in Northern Nigeria. Journal of
Islamic Marketing, 15(11), 3115-3136. Scopus. https://doi.org/10.1108/JIMA-
05-2023-0149

Mumtaz, N. M., Muafiah, E., & Witro, D. (2024). Educational Policy Analysis:
Examining Pesantren Policies and Their Implications on the Independence of
Kyai and Pesantren in the Contemporary Era. Jurnal Pendidikan Agama Islam,
21(2), 287-306. Scopus. https://doi.org/10.14421/jpai.v21i2.9612

Mursalin, S., Thadi, R., Salik, M., & Ummah, M. F. I. (2024). Figh Tolerance in a
Contemporary Context: The Response of State Islamic Religious University
Students to Religious Extremism. MILRev: Metro Islamic Law Review, 3(2),
287-319. Scopus. https://doi.org/10.32332/milrev.v3i2.9866

Nasir, M., Rijal, M. K., Kahar, S. K., Rahman, F., & Komariah, A. (2024). University
Leaders’ Views on Independent Campus Curriculum as Educational Reforms in
Indonesian Islamic Universities. IAFOR Journal of Education, 12(3), 147-172.
Scopus. https://doi.org/10.22492/1JE.12.3.07

Nisamairo, Q. K., Nadhiroh, S. R., Salim, L. A., & Isfandiari, A. (2024). Reproductive
health of female students in Islamic boarding school culture: A literature review.
African Journal of Reproductive Health, 28(10), 259-272. Scopus.
https://doi.org/10.29063/ajrh2024/v28i10s.30

Noorashid, N., & Jamil, H. (2024). An Exploratory Investigation on Foreign Language
Anxiety among English for Islamic Education Learners in Brunei Darussalam.
Electronic Journal of Foreign Language Teaching, 21(2), 211-234. Scopus.
https://doi.org/10.56040/nnhj2123

386



Digital Da’wah Strategy for Generation Alpha: Case Study

Rahmawati, P., A’yun, A. Q., & Firdaus, M. Z. (2024). SOSIO-RELIGIOUS ASPECTS
OF THE SASAK COMMUNITY IN READING A PUSPAKARMA
MANUSCRIPT: Islamic Community Development Perspective. Ulumuna,
28(2), 710-737. Scopus. https://doi.org/10.20414/ujis.v28i2.737

Rohana, N. A. M., Sulaiman, N. A. M., Halim, F. H., Surtahman, A. W., Razak, A. Q.
A., & Rameli, M. F. P. (2024). The 5M Approach in 21st Century Islamic
Education. Dalam Shelley M. & Ozturk O.T. (Ed.), Proc. Int. Conf. Res. Educ.
Sci. (Vol. 10, Nomor 1, him. 1668-1679). The International Society for
Technology Education and Science; Scopus.
https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85217697177&partnerlD=40&md5=04402f14e7ed1blda2ea7f74c81c314a

Rushami Zien, N. H., Abu Bakar, N. A., & Saad, R. (2024). Learning beyond borders:
Lifelong learning and learning culture in Islamic institutions in the pursuit of
quality education. Quality Education for All, 1(2), 80-93. Scopus.
https://doi.org/10.1108/QEA-01-2024-0010

Thoyib, M. E., Degaf, A., Fatah, A. A., & Huda, M. (2024). Religious Tolerance among
Indonesian Islamic University Students: The Pesantren Connection. Journal of
Al-Tamaddun, 19(2), 239-250. Scopus.
https://doi.org/10.22452/JAT.vol19n02.16

Ulfat, F. (2024). The Relationships Between Jews and Muslims in the Past and
Present—Pedagogical Implications from an Islamic Religious Education
Perspective in a German Context. Religions, 15(12). Scopus.
https://doi.org/10.3390/rel15121470

Yussuf, A. B., & Salenda, K. (2024). THE IMPACT OF MADRASAH
INTEGRATION IN THE NATIONAL EDUCATION SYSTEM ON THE
ACADEMIC QUALITY OF MADRASAH ALIYAH ALUMNI IN SOUTH
SULAWESI. Ulumuna, 28(2), 1017-1048. Scopus.
https://doi.org/10.20414/ujis.v28i2.1091

Copyright Holder :
© Ahmad Zuhdi et al. (2024).

First Publication Right :
© Journal International Dakwah and Communication

This article is under:

@O

387



