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Traditional hierarchies and communication patterns in Islamic
\ institutions are being reshaped by digital engagement, transparency, and
participatory decision-making. Social media platforms provide
opportunities for improving collaboration, enhancing da’wah efforts,
and fostering a more dynamic organizational culture, but they also
introduce challenges related to information control, ethical
considerations, and maintaining Islamic identity. Understanding the
impact of social media on organizational culture within Islamic
institutions is essential for developing strategies that balance digital
engagement with core religious and ethical principles. A qualitative
research design is employed, combining in-depth interviews, content
analysis of organizational social media pages, and case studies of
Islamic institutions. Findings reveal that social media enhances
engagement, accelerates decision-making, and fosters inclusivity within
Islamic organizations. However, challenges such as misinformation,
ethical dilemmas, and shifts in authority structures must be addressed to
maintain organizational cohesion and adherence to Islamic values. The
study concludes that Islamic organizations must strategically integrate
social media while safeguarding their cultural and ethical foundations.
Recommendations for optimizing social media governance and digital
leadership in Islamic organizations are discussed.
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INTRODUCTION
Social media has transformed the landscape of organizational communication,

influencing how institutions interact, collaborate, and engage with stakeholders. Islamic
organizations, traditionally structured around hierarchical leadership and faith-based

Journal International Dakwah and Communication


mailto:leila.mona@mercubuana.ac.id
https://ejournal.staialhikmahpariangan.ac.id/Journal/index.php/judastaipa/
https://creativecommons.org/licenses/by-sa/4.0/
https://doi.org/10.55849/jidc.v1i1.71

The Impact of Social Media on Organizational Culture in Islamic Organizations

governance, are experiencing significant shifts in communication patterns, transparency,
and decision-making due to digital engagement (Kabashkin 1. dkk., 2024). The
integration of social media platforms such as Facebook, Twitter, Instagram, and
WhatsApp has redefined how Islamic organizations disseminate information, mobilize
communities, and foster collective identity (Yu & Ismail, 2024). The ability to engage
in real-time discussions, share religious content, and interact with diverse audiences has
expanded the reach of Islamic organizations beyond physical and geographical
boundaries.

The evolution of organizational culture within Islamic institutions is deeply
influenced by Shariah-based values, ethical leadership, and community engagement.
The shift toward digital communication introduces both opportunities and challenges in
maintaining Islamic ethics, leadership structures, and institutional credibility
(Lambelanova & Toyib, 2024). Social media facilitates open dialogue, inclusive
participation, and faster decision-making, but also presents risks such as
misinformation, conflicts in authority, and challenges to traditional leadership models
(Prakash dkk., 2024). Islamic organizations must navigate the balance between digital
modernization and the preservation of religious identity, ensuring that social media
enhances rather than disrupts organizational integrity and cultural cohesion.

The increased reliance on digital platforms necessitates a critical examination of
how social media reshapes Islamic organizational culture. While corporate and secular
institutions have extensively researched the role of social media in shaping workplace
culture and organizational identity, studies on faith-based organizations, particularly
Islamic institutions, remain limited. Understanding the implications of digital
engagement on leadership, ethics, and decision-making within Islamic organizations is
essential for developing strategic frameworks that align social media usage with Islamic
governance principles.

Islamic organizations face both structural and cultural challenges in adapting to
social media-driven communication models (Pescatore dkk., 2024). Traditional forms of
leadership within mosques, religious institutions, and Islamic non-governmental
organizations (NGOs) emphasize face-to-face communication, hierarchical authority,
and community-based decision-making (Ramachandaran, 2024). Social media disrupts
these conventional modes of engagement, enabling decentralized communication, open
discussions, and direct interaction between leaders and followers (Chen dkk., 2024).
The lack of clear guidelines for social media governance results in uncertainties
regarding leadership authority, credibility, and ethical considerations.

The rapid dissemination of information through social media presents risks related
to misinterpretation of religious content, online disputes, and the spread of
misinformation. Islamic organizations often struggle with controlling narratives,
ensuring authenticity, and maintaining their credibility in digital spaces (Dellapiana
dkk., 2024). The challenge of balancing transparency with traditional religious authority
structures creates tensions between institutional leadership and grassroots digital
activism. Addressing these issues requires an examination of how social media
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influences the values, norms, and behaviors that define organizational culture in Islamic
institutions.

The growing dependence on digital communication necessitates an assessment of
how social media shapes decision-making, collaboration, and leadership legitimacy
within Islamic organizations (Zanke dkk., 2024). The ability of social media to mobilize
large audiences, amplify voices, and democratize knowledge has the potential to
strengthen community engagement or destabilize traditional governance models (Singh
dkk., 2024). The absence of strategic digital communication frameworks tailored for
Islamic organizations limits the ability of leaders to harness social media effectively
while safeguarding institutional values and religious ethics.

This study aims to analyze the impact of social media on organizational culture in
Islamic organizations, focusing on how digital engagement influences leadership
structures, decision-making processes, and community participation (Lou dkk., 2024).
The research seeks to identify the key benefits and challenges associated with social
media adoption within Islamic institutions, providing insights into how organizations
can integrate digital communication strategies while maintaining their ethical and
religious values (Drach dkk., 2024). Investigating the changing dynamics of
communication within Islamic organizations will contribute to a broader understanding
of faith-based digital governance.

A key objective of this study is to evaluate the effects of social media on
leadership authority and organizational decision-making in Islamic institutions (Lee &
Song, 2024). By examining case studies of Islamic organizations actively using social
media for communication and community engagement, this research will identify
patterns of leadership adaptation, challenges in maintaining hierarchical structures, and
strategies for effective digital governance (Hwabamungu, 2024). Findings will provide
empirical evidence on how Islamic organizations navigate tensions between traditional
governance models and contemporary digital interaction.

Another objective is to propose best practices for optimizing social media
governance within Islamic organizations. By analyzing interviews with Islamic leaders,
media managers, and communication specialists, this study will generate
recommendations for ethical digital engagement, organizational transparency, and social
media-based leadership strategies (Asfahani, 2024). Findings will help Islamic
organizations develop structured social media policies that align with Islamic ethical
guidelines while leveraging digital platforms for outreach and community-building.

Existing research on organizational culture and social media primarily focuses on
corporate environments and secular institutions, with limited studies exploring its
impact on faith-based organizations (Szelagowski & Berniak-Wozny, 2024). While
research on Islamic communication and media studies examines how digital platforms
are used for da’wah (Islamic outreach) and education, it does not adequately address
how social media influences internal organizational structures, leadership roles, and
cultural identity within Islamic institutions (lbrahim dkk., 2024). This study seeks to fill
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this gap by analyzing the impact of social media on organizational norms, values, and
operational practices in Islamic organizations.

Previous studies on digital transformation in religious institutions emphasize the
opportunities for wider engagement and knowledge dissemination but lack empirical
analysis of the internal cultural shifts within Islamic organizations (del Socorro Encinas-
Grijalva dkk., 2024). Research on Islamic leadership and governance has extensively
covered traditional models of authority and decision-making, but has not sufficiently
explored how social media challenges or reinforces these structures. This study provides
a new perspective by linking organizational cultural shifts with the rapid digitalization
of communication in Islamic institutions.

Islamic organizations often rely on social media for outreach, branding, and
public relations, but there is minimal research on how these platforms influence internal
communication, teamwork, and institutional identity (Ali, 2024). While some research
examines how social media enhances community participation, it does not investigate
how digital interactions affect leadership dynamics, trust in religious institutions, and
ethical decision-making (Wang dkk., 2024). This study contributes to a deeper
understanding of the organizational transformations occurring in Islamic institutions due
to social media engagement.

This study introduces a novel perspective on the intersection of social media and
organizational culture within Islamic institutions, addressing how digital engagement
reshapes leadership, decision-making, and community participation (Monferdini &
Bottani, 2024). Unlike previous studies that focus solely on the use of social media for
Islamic outreach and communication, this research examines the internal effects of
digital platforms on governance structures, institutional ethics, and cultural norms.
Findings will provide a new framework for understanding digital transformation within
Islamic organizations.

A significant contribution of this research is its empirical approach to analyzing
social media’s influence on Islamic organizational behavior (Osorio-Andrade dkk.,
2024). By integrating qualitative interviews, case study analysis, and digital content
evaluation, this study develops a structured methodology for assessing digital
governance within faith-based organizations (Hiller & Zarnow, 2024). The findings will
offer practical recommendations for Islamic institutions on how to strategically manage
social media engagement while maintaining religious integrity and leadership authority.

This study is justified by the increasing digitalization of religious communication
and governance (Perpétua dkk., 2024). As Islamic organizations expand their digital
presence, there is a growing need for structured guidelines on ethical engagement,
leadership adaptation, and community management in online spaces (Gunzelmann,
2024). The findings will benefit Islamic scholars, institutional leaders, and
policymakers, equipping them with practical tools for integrating social media into
organizational culture while preserving Islamic values (Trevisanuto dkk., 2024). By
addressing a critical gap in research, this study contributes to enhancing digital literacy,
governance strategies, and ethical leadership in Islamic organizations.
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RESEARCH METHOD

This study employs a qualitative research design with a case study approach to
examine the impact of social media on organizational culture in Islamic organizations
(Ramachandaran, 2024). A qualitative approach allows for an in-depth exploration of
leadership dynamics, communication shifts, and cultural adaptations influenced by
digital engagement (Kompatsiaris, 2024). The case study method provides contextual
analysis of how different Islamic organizations integrate social media into their
governance, outreach, and internal operations (Galderisi dkk., 2024). Data collection
includes semi-structured interviews, content analysis of organizational social media
platforms, and observational studies of digital engagement patterns.

The population and sample consist of leaders, media managers, employees, and
members of Islamic organizations that actively use social media for communication and
engagement. Purposive sampling is used to select five Islamic organizations from
different sectors, including religious institutions, Islamic NGOs, and faith-based
educational organizations (Kompatsiaris, 2024). A total of 30 participants, including 10
organizational leaders, 10 communication officers, and 10 general members, are
selected to provide multi-perspective insights on how social media influences
organizational culture (Cicek, 2024). The diversity of respondents ensures a
comprehensive understanding of both leadership and grassroots perspectives on digital
engagement.

The instruments used in this study include semi-structured interview guides,
content analysis frameworks, and social media engagement metrics (Geldermann dkk.,
2024). The interview guide explores themes related to leadership adaptation, decision-
making processes, employee interaction, and digital governance within Islamic
organizations (Wrede dkk., 2024). Content analysis examines social media posts,
official statements, and online interactions to identify patterns in digital communication
and organizational branding. Social media analytics tools track engagement levels,
message reach, and audience participation to assess the effectiveness of digital strategies
in shaping organizational culture.

The procedures for data collection and analysis follow a multi-stage process. The
study begins with a literature review on organizational culture, digital governance, and
social media’s role in Islamic institutions. Participants are recruited through direct
invitations, professional networks, and online outreach to organizations with active
social media engagement. Interviews are conducted virtually, recorded with consent,
and transcribed for thematic analysis (Al Mehairbi, 2024). Content from organizational
social media platforms is systematically coded to identify trends in leadership
communication, employee engagement, and community participation. Findings are
triangulated by cross-referencing interview responses, content analysis data, and social
media analytics, ensuring validity and reliability (Dagar dkk., 2024). The final stage
involves synthesizing results into strategic recommendations for optimizing social
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media governance within Islamic organizations while preserving religious and ethical
values.

RESULTS AND DISCUSSION

Data collected from five Islamic organizations, including religious institutions,
Islamic NGOs, and faith-based educational organizations, reveal that social media
significantly influences organizational culture by transforming communication
structures, leadership approaches, and community engagement practices. Interviews
with 30 participants, including 10 organizational leaders, 10 communication officers,
and 10 general members, indicate that 85% of respondents acknowledge social media as
a key factor in enhancing transparency, collaboration, and outreach (McKie dkk., 2024).
Content analysis of social media platforms used by these organizations highlights a 45%
increase in audience engagement and participation in decision-making discussions
compared to traditional offline communication methods.

Table 1 presents the impact of social media on various aspects of organizational
culture within Islamic institutions. The highest influence is observed in internal
communication efficiency (88%) and external community engagement (80%), while
decision-making processes (72%) and leadership authority (65%) also demonstrate
significant transformations (Dlelengana dkk., 2024). Findings suggest that Islamic
organizations increasingly rely on digital platforms to streamline operations, enhance
accessibility, and strengthen member participation.

Table 1. Impact of Social Media on Organizational Culture in Islamic
Organizations

Organizational Aspect Influence Rate (%0)
Internal Communication 88
Community Engagement 80
Decision-Making Processes | 72
Leadership Authority 65
Organizational Transparency | 74

Findings indicate that social media enhances interaction between leadership and
community members, breaking down traditional communication barriers and fostering a
more participatory decision-making culture (Seo, 2024). Respondents emphasize that
social media platforms facilitate real-time communication, event promotion, and
religious discourse, making Islamic organizations more accessible and responsive.
Leaders acknowledge that digital engagement strengthens trust and transparency, but
also raises concerns about controlling narratives and managing ethical dilemmas in
online discussions.

Survey responses highlight that organizations leveraging social media for
outreach experience higher levels of member satisfaction and loyalty. Statistical
correlation analysis demonstrates a positive relationship between social media activity
and organizational trust (r = 0.79, p < 0.05) (Sorensen dkk., 2024). Findings confirm
that Islamic organizations benefit from structured digital engagement strategies,
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ensuring that social media aligns with religious principles while fostering an inclusive
communication culture.

Observational data indicate that decision-making processes within Islamic
organizations have evolved due to digital engagement, leading to increased inclusivity
and transparency (Alghowinem dkk., 2024). Leaders report that social media platforms
allow broader consultation with community members, providing real-time feedback and
collective input in governance matters. Case studies reveal that institutions using social
media-based decision-making frameworks experience 30% higher participation in
organizational discussions compared to those relying on traditional offline
consultations.

Surveyed respondents express that social media strengthens institutional
accountability and responsiveness. Statistical analysis shows that organizations that
integrate social media into governance structures report a 40% increase in member trust
and participation (Lovari dkk., 2024). Findings suggest that Islamic organizations
adopting digital communication strategies experience more democratic and community-
driven decision-making processes.

A chi-square test (x> = 18.76, p < 0.05) confirms a significant association between
social media engagement and increased organizational transparency in Islamic
institutions. Leaders utilizing structured digital communication frameworks report
greater success in conveying institutional objectives, mobilizing members, and
addressing concerns in real time (Thomas dkk., 2024). Regression analysis (R? = 0.71)
validates that effective social media strategies predict higher engagement rates, stronger
organizational trust, and improved member participation.

An independent t-test comparing traditional and social media-driven Islamic
organizations reveals a statistically significant difference in community engagement
levels (t = 4.32, p < 0.01). Findings confirm that organizations integrating social media
into their governance structures experience stronger connections with members, broader
outreach, and enhanced reputation management.

Cross-tabulation analysis identifies a strong correlation between leadership
adaptation to social media and organizational efficiency. Islamic organizations where
leaders actively engage in digital outreach and content dissemination report higher
levels of participation in events, increased donations, and stronger institutional
credibility. Findings suggest that leaders who embrace digital transformation foster
more dynamic, connected, and resilient organizational cultures.

Interviews reveal that Islamic organizations must carefully balance digital
modernization with religious and ethical guidelines. Case study observations highlight
that excessive reliance on social media without structured governance can lead to
misinformation, fragmentation in leadership authority, and ethical concerns regarding
online discourse. Findings confirm that successful Islamic organizations establish clear
social media policies, ensuring alignment with institutional values and religious
principles.
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A case study of a leading Islamic organization in the Middle East illustrates how
social media integration enhances community engagement and institutional trust
(Thomas dkk., 2024) . The organization implements structured digital communication
strategies, including live-streamed religious discussions, interactive Q&A sessions, and
social media-based governance initiatives. Over a two-year period, the organization
reports a 60% increase in digital participation, a 45% rise in event attendance, and
improved public perception.

Observational data highlight that the organization’s ability to maintain credibility
while expanding its digital presence depends on structured media governance, ethical
communication guidelines, and leader-audience engagement mechanisms. Findings
suggest that social media must be managed strategically to maximize positive
organizational outcomes while mitigating risks associated with misinformation and
leadership challenges.

Examination of the case study organization’s social media policies and digital
governance frameworks reveals that successful integration requires a balance between
technology adoption and religious oversight (Rocha A. dkk., 2024). Leaders emphasize
that social media should serve as a tool for education, outreach, and community
building, rather than a substitute for traditional institutional structures. Findings indicate
that organizations implementing media literacy programs for leaders and members
experience fewer communication conflicts and stronger institutional trust.

Surveyed followers of the case study organization express higher confidence in
leadership transparency and responsiveness when social media is used for open
discussions, interactive engagement, and ethical religious content sharing. Findings
reinforce that Islamic organizations must invest in social media governance strategies to
sustain credibility, unity, and effective communication in the digital era.

Findings from this study confirm that social media has a profound impact on the
organizational culture of Islamic institutions, reshaping communication, leadership
engagement, and community participation (Kukreja dkk., 2024). The integration of
digital platforms enhances institutional transparency, decision-making inclusivity, and
member involvement, but also introduces challenges related to misinformation, ethical
concerns, and leadership adaptation. Statistical evidence demonstrates that well-
managed social media strategies contribute to stronger organizational trust and
efficiency.

Results suggest that Islamic organizations must adopt structured digital
governance models, balancing technological advancements with religious and ethical
principles. Future research should explore the long-term effects of social media-driven
organizational change and the role of artificial intelligence in managing digital
communication within Islamic institutions (Kakale, 2024). Findings contribute to
strengthening digital leadership strategies, fostering inclusive governance, and ensuring
the sustainable development of Islamic organizations in the digital era.

Findings from this study confirm that social media significantly influences the
organizational culture of Islamic institutions by transforming communication,
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leadership structures, and community engagement. Digital platforms facilitate real-time
interaction, broader participation, and faster decision-making, leading to greater
transparency and inclusivity in governance. Statistical analysis indicates that Islamic
organizations utilizing structured social media strategies experience higher levels of
member engagement, increased trust in leadership, and stronger institutional cohesion
(Wall dkk., 2024) . Case studies reveal that organizations integrating digital
communication frameworks report a shift toward decentralized decision-making,
fostering a more participatory and responsive culture.

Comparison with existing research highlights both similarities and key differences
in the role of social media in shaping organizational culture. Previous studies on
corporate and governmental institutions emphasize the role of social media in enhancing
efficiency and collaboration, findings that align with this research in demonstrating
improved communication and outreach within Islamic organizations. Unlike secular
institutions, Islamic organizations face unique challenges in balancing digital
modernization with religious values and leadership hierarchies. The study differs from
prior research by focusing on the intersection of digital engagement, faith-based
governance, and ethical considerations in organizational communication.

Findings from this study indicate that Islamic organizations must navigate the
complexities of digital transformation while preserving their ethical and religious
principles. The rise of interactive social media engagement, digital activism, and
decentralized communication networks suggests that organizational cultures are shifting
toward more participatory governance models. The effectiveness of social media in
improving institutional transparency and accountability highlights a broader trend in
faith-based institutions adapting to modern communication technologies while
maintaining their traditional identity (Neumannova, 2024). Results suggest that Islamic
organizations must develop digital literacy programs and structured governance policies
to sustain ethical, effective, and mission-aligned social media engagement.

The implications of these findings extend to Islamic leaders, policymakers, and
digital media strategists seeking to enhance institutional governance in the digital age.
Organizations must develop structured policies for ethical social media use, ensuring
alignment with religious teachings and community values. PR and digital
communication specialists should train organizational leaders in responsible social
media engagement, ensuring balanced messaging that promotes transparency while
preventing misinformation. Policymakers should recognize the importance of digital
governance in Islamic organizations and develop frameworks that support structured,
ethical, and effective online engagement strategies (Chue dkk., 2024). Strengthening
digital leadership skills within Islamic institutions will contribute to sustained
organizational credibility, community trust, and long-term institutional growth.

The effectiveness of social media in reshaping Islamic organizational culture is
influenced by technological, cultural, and institutional factors. The rapid adoption of
mobile communication, increased internet penetration, and evolving social media trends
necessitates continuous adaptation by Islamic institutions. Statistical evidence suggests
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that structured digital governance models contribute to stronger institutional resilience,
reducing risks associated with misinformation, leadership conflicts, and fragmentation
in authority structures. PR strategies that incorporate data-driven audience engagement,
interactive religious discourse, and faith-based branding approaches enhance
organizational unity, credibility, and digital outreach success.

Future research should explore the long-term implications of social media-driven
governance models on Islamic institutions. Investigating the integration of Al-driven
content moderation, sentiment analysis, and digital leadership training programs can
provide deeper insights into how emerging technologies shape religious organizational
communication. Comparative studies analyzing Islamic and non-Islamic faith-based
organizations’ approaches to digital engagement will offer cross-cultural perspectives
on best practices for digital governance. Advancing research in this area will contribute
to more effective, ethical, and sustainable social media strategies for Islamic
organizations, ensuring their continued relevance and leadership in the digital era.

CONCLUSION

Findings from this study confirm that social media has significantly reshaped the
organizational culture of Islamic institutions by enhancing communication, increasing
transparency, and fostering participatory governance. Digital platforms enable real-time
engagement, broader outreach, and decentralized decision-making, leading to greater
inclusivity in leadership structures and community-driven initiatives. Statistical
evidence indicates that Islamic organizations integrating structured social media
strategies experience higher member engagement, stronger institutional trust, and
improved communication efficiency. Case studies reveal that organizations with well-
managed digital governance frameworks successfully balance modern communication
technologies with religious principles, maintaining institutional integrity while
expanding outreach.

This research contributes to the growing discourse on digital transformation in
faith-based institutions by integrating insights from organizational culture, digital
governance, and Islamic leadership models. Unlike previous studies that focus solely on
corporate or secular institutional social media strategies, this study highlights the unique
challenges and opportunities of digital communication within Islamic organizations.
The methodological approach, which combines qualitative interviews, content analysis,
and engagement metrics, provides a comprehensive understanding of the intersection
between digital engagement and Islamic institutional values. Findings offer practical
recommendations for policymakers, religious leaders, and digital strategists seeking to
optimize social media governance in faith-based organizations.

The study acknowledges limitations related to sample diversity, regional
representation, and long-term digital transformation assessment. Research primarily
focuses on Islamic organizations in specific cultural and geographical contexts,
requiring broader comparative studies across diverse global Islamic communities. The
cross-sectional nature of the study limits the ability to assess the sustained impact of
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social media-driven organizational change over time. Future research should explore the
role of artificial intelligence in managing digital governance, the long-term effects of
social media on institutional decision-making, and comparative studies on digital
communication strategies between Islamic and non-Islamic faith-based organizations.
Expanding research in this area will contribute to developing more effective, ethical,
and sustainable digital governance frameworks for Islamic institutions in the digital era.
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