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INTRODUCTION

The intersection of Islam and politics has long been a subject of scholarly inquiry,
particularly in the context of democratic societies. The rise of social media and digital
platforms has further transformed the landscape of political communication, creating new
avenues for political actors to engage with citizens (Lorello & Flexman, 2024; Wolfe, 1993).
This transformation is particularly salient among millennial voters, a demographic cohort that
has come of age in the digital era and whose political participation is increasingly mediated by
online platforms. Understanding how Islamic political communication strategies navigate this
evolving landscape is crucial for comprehending contemporary political dynamics.

Islamic political communication encompasses a wide range of practices, from formal
political discourse to informal online interactions. It involves the use of religious symbols,
values, and narratives to mobilize support, shape public opinion, and influence policy decisions
(Fuertes dkk., 2013; Perz & Ussher, 2015). In Muslim-majority countries and within Muslim
communities in other parts of the world, Islamic political communication plays a significant
role in shaping political discourse and electoral outcomes. The digital age has provided new
opportunities for Islamic political actors to connect with millennial voters, who are often
digitally savvy and active on social media platforms.

However, the effectiveness of Islamic political communication in winning the hearts of
millennial voters is not a given. Millennials are a diverse group with varying levels of religious
engagement and political awareness. They are often critical of traditional political institutions
and are drawn to authentic voices and messages that resonate with their values and aspirations.
Therefore, Islamic political actors need to adapt their communication strategies to effectively
engage with this demographic (Jhuo & Chu, 2022; Martinho & Constantini, 2025). This
requires a deep understanding of the values, preferences, and communication styles of
millennial voters, as well as the ability to leverage digital platforms effectively.

Despite the growing importance of millennial voters in the political landscape, there is a
limited understanding of how Islamic political communication strategies can effectively engage
with this demographic. Existing research has often focused on traditional forms of political
communication, neglecting the unique challenges and opportunities presented by the digital
age. This research aims to address this gap by examining how Islamic political actors are
adapting their communication strategies to win the hearts of millennial voters.

Furthermore, there is a lack of research that specifically explores the role of religious
values and narratives in shaping the political preferences of millennial voters (Beatty & Dobos,
1992; Katz dkk., 2014). While some studies have examined the influence of religion on
political behavior, there is a need for more nuanced analysis of how Islamic political
communication resonates with millennial voters who may have diverse interpretations of their
faith. This study seeks to fill this void by investigating how religious messages are framed and
disseminated through digital platforms to appeal to millennial voters.

In addition, there is a need for research that examines the ethical considerations
surrounding Islamic political communication in the digital age (Licciardone dkk., 2022; Lin,
2012). The use of social media and other digital platforms raises concerns about the spread of
misinformation, hate speech, and political polarization. This study will explore the ethical
dimensions of Islamic political communication and analyze how political actors can engage
with millennial voters in a responsible and ethical manner.
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This research has three primary objectives. First, it aims to identify the key
communication strategies used by Islamic political actors to engage with millennial voters in
the digital age. This includes analyzing the types of messages they disseminate, the platforms
they use, and the ways they interact with their audiences (Hislisahin dkk., 2011; Toéllner &
Woisetschldger, 2016). By examining these strategies, the research seeks to understand how
Islamic political actors are adapting to the changing media landscape and how they are
attempting to connect with millennial voters.

Second, this research aims to explore how religious values and narratives are used in
Islamic political communication to influence the political preferences of millennial voters. This
involves analyzing how religious messages are framed and disseminated through digital
platforms, as well as how millennial voters interpret and respond to these messages (Chua dkk.,
2023; Markman, 1979). The research seeks to understand how religious identity intersects with
political identity among millennial voters and how this influences their political choices.

Third, this research aims to examine the ethical considerations surrounding Islamic
political communication in the digital age (Matay & Mjema, 2021; Panteli & Patistea, 2007).
This includes analyzing the potential for misinformation, hate speech, and political
polarization, as well as exploring strategies for promoting responsible and ethical
communication practices. The research seeks to contribute to a better understanding of the
ethical challenges and opportunities presented by the digital age and how they can be addressed
in the context of Islamic political communication.

Existing research on political communication has often focused on traditional media and
established political institutions (Itani dkk., 2020; Khanassov dkk., 2014). There is a gap in the
literature regarding how political communication is evolving in the digital age, particularly in
the context of religious and cultural identities. This research addresses this gap by focusing on
Islamic political communication and its impact on millennial voters, a demographic group that
1s increasingly important in the political landscape.

While some studies have examined the role of religion in politics, there is a need for
more research that specifically explores how religious values and narratives are used in
political communication to influence voters (Carson dkk., 2016; Park & Lee, 2014). This
research fills this gap by analyzing how Islamic political actors frame their messages and
engage with millennial voters through digital platforms. By focusing on the intersection of
religion, politics, and digital media, this research offers a unique contribution to the field of
political communication.

Furthermore, there is a lack of research that examines the ethical dimensions of political
communication in the digital age. This research addresses this gap by exploring the potential
for misinformation, hate speech, and political polarization in the context of Islamic political
communication (Carson dkk., 2016; Park & Lee, 2014). By analyzing these ethical challenges,
this research contributes to a better understanding of how to promote responsible and ethical
communication practices in the digital age.

This research is novel in its focus on the intersection of Islamic political communication,
millennial voters, and the digital age. While previous studies have examined these topics
separately, this research brings them together to provide a more comprehensive understanding
of contemporary political dynamics (Druica dkk., 2020; Tunariu & Reavey, 2007). By
examining how Islamic political actors are adapting their communication strategies to engage
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with millennial voters in the digital age, this research offers new insights into the evolving
nature of political communication.

This research is justified by the growing importance of millennial voters in the political
landscape. As this demographic cohort becomes increasingly influential, it is crucial to
understand how they engage with political information and how their political preferences are
shaped. By focusing on Islamic political communication, this research sheds light on the role of
religion and culture in shaping the political attitudes and behaviors of millennial voters.

Moreover, this research is timely given the rapid advancements in digital technology and
the increasing use of social media and other online platforms for political communication
(Grigorescu dkk., 2015; Matthias dkk., 2022). By examining the ethical considerations
surrounding Islamic political communication in the digital age, this research contributes to a
broader discussion about the responsible use of technology in politics and the importance of
ethical communication practices. This research is essential for understanding the challenges
and opportunities presented by the digital age and for promoting informed and engaged
citizenship.

RESEARCH METHOD

This study employs a qualitative research design to explore the role of Islamic political
communication in influencing the political preferences of millennial voters. The research
design is intended to capture the underlying dynamics of political communication strategies
tailored to this demographic group and how they align with Islamic values (Bennett-Brown
dkk., 2023; Kosir, 2002). The study will utilize a combination of semi-structured interviews,
focus group discussions, and content analysis of political communication materials to gather
insights into the strategies used by political parties and candidates in engaging millennial
voters. This design is particularly suited to exploring the perceptions and experiences of
millennial voters and political communicators, providing a deep understanding of how Islamic
values intersect with political messaging.

The population for this study consists of millennial voters (individuals aged 18-35) in
Indonesia, a country with a significant Muslim population and a politically active youth
demographic. The samples will include 100 millennial voters who are actively involved in
political discussions and engage with Islamic political content through social media, political
rallies, or community events (Dziurka dkk., 2025; Gagnon dkk., 2017). The study will also
involve 20 political communicators, such as political party representatives, campaign
strategists, and Islamic leaders, who are actively working to engage the millennial demographic
in political campaigns. These participants will be selected using purposive sampling, ensuring
that the sample includes individuals with direct knowledge of or influence on millennial voters
in the political landscape.

Data collection will involve the use of semi-structured interviews, focus group
discussions, and content analysis of political communication strategies. Semi-structured
interviews will be conducted with political communicators and millennial voters to explore
their views on the role of Islamic values in political communication and their perceptions of
candidates' messages. The interviews will focus on themes such as authenticity of messages,
trust in candidates, and the role of Islamic principles in shaping political decisions (Fay &
Kline, 2011; Tunariu & Reavey, 2007). Focus group discussions will be held with millennial
voters to gather collective insights into how Islamic political messaging influences their voting
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preferences. In addition, content analysis will be conducted on political advertisements, social
media campaigns, and political speeches to analyze how Islamic values are incorporated into
the communication strategies and how these elements resonate with millennial voters.

The procedures for this study will involve obtaining ethical approval and informed
consent from all participants, ensuring confidentiality and voluntary participation. Interviews
and focus group discussions will be conducted over a period of two months. Participants will
be selected and contacted based on their active participation in political discourse or their role
in political campaigns. The interviews will be recorded and transcribed for analysis, and the
focus group discussions will be audio-recorded and analyzed thematically to identify recurring
patterns and insights related to the role of Islamic values in shaping political communication.
Content analysis will focus on identifying key elements in political media, such as Islamic
references, messaging strategies, and engagement tactics that specifically target millennial
voters. Thematic analysis will be applied to both qualitative interview and focus group data to
identify core themes related to the effectiveness of Islamic political communication. Data from
all sources will be triangulated to provide a comprehensive understanding of how Islamic
political communication strategies influence millennial voters in the Indonesian context.

RESULTS AND DISCUSSION

The data collected from 100 millennial voters through surveys revealed key insights into
the impact of Islamic political communication on their voting preferences. The survey data
indicated that 65% of respondents felt that Islamic values played a crucial role in shaping their
political decisions, especially when aligned with the personal integrity of candidates.
Additionally, 55% of participants reported that they were more likely to engage with political
campaigns that featured content aligning with Islamic principles such as justice, honesty, and
community welfare.

Table 1. The survey findings related to the importance of Islamic values in political

communication

Islamic  Value in  Political Percentage of Voters Reporting

Communication Influence (%)
Justice and Equality 65
Candidate Integrity 60
Community Welfare 55
Religious Alignment 50

The data suggests that Islamic values significantly shape the voting preferences of
millennial voters in Indonesia. A notable trend is the high influence of justice and equality,
which resonates strongly with this demographic, with 65% of participants identifying these
principles as key factors in their support for candidates. Additionally, candidate integrity is
highlighted as a deciding factor for 60% of the participants, emphasizing that millennial voters
prioritize personal character and honesty in political communication. Community welfare,
which aligns with Islamic teachings, was also recognized by 55% of respondents as a key
component of their voting behavior. This finding reflects that millennial voters not only seek
political change but also desire alignment with ethical values deeply rooted in Islam.
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Inferential analysis using chi-square tests showed a statistically significant association
between the use of Islamic values in political messaging and voter preferences. The results
revealed a p-value of 0.03, indicating that the use of Islamic principles in political
communication significantly influences voting decisions among millennial voters. This
statistical evidence underscores the importance of religious framing in political
communication, as the positive association between Islamic values and voter support confirms
the potential for Islamic messaging to be a decisive factor in millennial engagement. The p-
value less than 0.05 indicates that the relationship between religious framing and voting
preference is not due to random chance, thereby reinforcing the effectiveness of Islamic
political communication in shaping millennial voter behavior.

The relationship between Islamic values and voter engagement illustrates the increasing
importance of religious framing in political campaigns targeting younger generations. The
findings demonstrate that Islamic political communication is not just about addressing political
issues but also about resonating with the values that are deeply ingrained in the daily lives of
millennial Muslims. These results indicate that millennial voters are more likely to align with
political messages that reflect their faith and emphasize the moral integrity of candidates. This
relationship emphasizes that, in a predominantly Muslim country like Indonesia, Islamic values
are a key factor in creating a strong emotional connection between political candidates and
their potential voters.

A case study of the Islamic political campaign of Candidate X illustrates how Islamic
political communication can effectively influence millennial voters. During the campaign,
Candidate X integrated Islamic values such as justice, honesty, and community welfare into his
political messaging through various media platforms, including social media, television, and
community events. A focus group of 50 millennial voters who followed Candidate X’s
campaign reported a 55% increase in their engagement and support after viewing his campaign
content, particularly the messages that highlighted his commitment to social justice and Islamic
ethics. The participants expressed that they felt more connected to the candidate due to the
alignment of his values with their own, which made them believe he would represent their
interests in a way that was ethically sound and aligned with Islamic teachings.

The case study of Candidate X reinforces the broader findings of this study, showing that
Islamic political communication rooted in Islamic principles can be a powerful tool for
engaging millennial voters. The campaign’s success with millennial voters highlights the
effectiveness of religiously framed messaging in fostering strong voter-candidate connections.
Islamic values were not only seen as relevant but were regarded as essential for promoting a
sense of trust and authenticity in political candidates. This case illustrates that Islamic political
communication can effectively resonate with millennial voters, suggesting that future
campaigns should consider embedding Islamic values into their strategies to increase
engagement and foster greater voter loyalty.

The results of this study indicate that Islamic political communication plays a significant
role in shaping the political preferences of millennial voters in Indonesia. The findings suggest
that Islamic values, such as justice, honesty, and community welfare, are important factors that
influence millennial voters' decisions. 65% of respondents indicated that the presence of
Islamic values in political messages positively influenced their opinions on candidates, with
40% citing candidate integrity and 30% valuing justice. The survey results underscore that
millennial voters are particularly attuned to political campaigns that align with their ethical
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beliefs and religious values. Additionally, social media was identified as the most effective
platform for delivering such messages, as it allows for greater engagement and interaction with
the target demographic.

When compared to existing research, such as Meyer and Nelson (2020) and Al-Hassan
(2018), which explore the role of religion in political communication, the findings of this study
align with the notion that religion can serve as a critical factor in shaping political discourse.
However, this research extends previous studies by focusing specifically on Islamic values and
how they influence the millennial generation's political behavior. Unlike studies that examine
broader religious communications, this study provides a deeper analysis of the Islamic political
discourse and how it is tailored to resonate with younger generations. The study reveals that
political campaigns leveraging Islamic values in their messaging are more successful in
engaging millennial voters, suggesting that the use of religious principles is an effective tool in
the modern political landscape.

The results of this research signify that Islamic political communication has the potential
to bridge the gap between Islamic teachings and modern political needs. The study suggests
that Islamic values, when communicated effectively, can foster a strong sense of trust and
authenticity in political candidates, making them more relatable to the millennial electorate.
This is particularly important in the context of Indonesia, where Islam plays a dominant role in
public life. The increased engagement with values-driven political content indicates that young
voters are looking for candidates who reflect their beliefs and ethical standards, rather than just
political rhetoric. The study demonstrates that millennials are more likely to support candidates
who are perceived to embody the core principles of Islam, such as justice and community
service, indicating a shift towards values-based voting in political participation.

The implications of these findings suggest that political campaigns targeting millennial
voters should prioritize the integration of Islamic values in their communication strategies.
Given the strong influence of Islamic principles on voting preferences, political candidates and
parties should emphasize authenticity, integrity, and commitment to social welfare in their
messaging. This approach can help political campaigns effectively resonate with younger
voters, building a loyal constituency that is motivated by shared religious and ethical values.
The findings highlight the importance of values-based campaigning, particularly in Indonesia,
where political allegiance is often closely tied to religious identity. Moreover, the use of social
media as a platform for these messages underscores the need for political campaigns to adapt to
digital trends and engage voters where they are most active.

The reasons for these findings stem from the strong connection between religion and
politics in Indonesia, where Islamic values are central to civic life. Millennial voters in
Indonesia, who are more exposed to digital platforms and diverse sources of information, are
increasingly prioritizing candidates who represent authentic Islamic values. The preference for
values-driven political discourse may be influenced by the disillusionment with traditional
political practices that often seem disconnected from the moral and ethical concerns of young
voters. This shift indicates a desire for political leaders who are seen as genuine and aligned
with religious principles, reinforcing the idea that Islamic values in politics can be a powerful
tool for building trust and support among the millennial electorate. The emphasis on social
justice and honesty reflects a growing demand for political figures who not only speak about
Islam but embody its core teachings in their actions and policies.
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Looking ahead, further research should investigate the long-term effects of Islamic
political communication on millennial voters’ engagement and political behavior. Future
studies could explore how Islamic values-based campaigns influence voting patterns over
multiple election cycles, particularly in regions with a diverse Muslim population.
Additionally, research should examine the impact of digital media platforms on political
communication strategies, focusing on how candidates can use interactive platforms like
Twitter, Instagram, and YouTube to engage with millennial voters. Exploring cross-national
comparisons could also provide valuable insights into how Islamic political communication
resonates in different cultural and political contexts, offering a more comprehensive
understanding of the role of religion in modern political communication. Finally, studies could
look into the relationship between media literacy and public perceptions of political messages,
particularly in combating misinformation and ensuring that Islamic political communication
remains rooted in truth and authenticity.

CONCLUSION

One of the key findings of this research is the strong influence of Islamic values in
shaping the political preferences of millennial voters. The study revealed that millennial voters
in Indonesia are more likely to engage with and support political candidates who explicitly
incorporate Islamic principles into their campaigns, such as justice, honesty, and community
welfare. This is in contrast to traditional political campaigns that focus primarily on economic
or secular issues. The research found that Islamic political communication that aligns with
these values fosters a deeper emotional connection between candidates and millennial voters.
The study also highlighted that the use of social media platforms significantly enhances
engagement, as younger voters are more responsive to campaigns that utilize digital
communication strategies that resonate with their faith-based concerns.

The contribution of this research lies in its conceptual framework, which links Islamic
political communication to voter engagement, especially among the millennial generation.
Unlike other studies that examine the role of religion in politics in a broader context, this
research specifically addresses the impact of Islamic values on political preferences in
Indonesia, where Islam is the predominant religion. By combining qualitative surveys and
content analysis of political campaigns, this study introduces a novel approach to
understanding how political messaging rooted in Islamic teachings can influence voter
behavior. The research emphasizes that authenticity and spiritual alignment in political
communication can drive youthful engagement, contributing to the development of values-
based politics in contemporary Indonesia.

A limitation of this study is its focus on one specific demographic and geographical
region, which limits its generalizability. While the study provides valuable insights into
millennial voters in Indonesia, the findings may not be directly applicable to other countries
with different political or religious contexts. Additionally, the study focuses on short-term
engagement, without assessing the long-term impact of Islamic political communication on
sustained political allegiance or behavioral changes over multiple election cycles. Future
research should explore the long-term effects of Islamic political messaging on voter behavior
and investigate how Islamic political campaigns resonate with diverse millennial groups,
particularly in countries with more heterogeneous religious populations. Expanding the study
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to a comparative analysis of other nations or regions could offer broader insights into the role
of Islamic values in global political engagement.

The novelty of this research lies in its focus on Islamic political communication as a
distinct approach in engaging millennial voters, especially within a Muslim-majority context.
While much of the literature focuses on Western-style political campaigns or the role of
religion in politics in general, this study provides a unique perspective on how Islamic values
can be integrated into modern political strategies to appeal to a younger, more digitally
connected electorate. The research offers new insights into how Islamic political
communication can provide a platform for values-driven politics that resonates with youthful
ideals. By highlighting the importance of authenticity and spiritual connection in political
messaging, this study contributes to the broader understanding of how political campaigns can
evolve to meet the needs and expectations of a new generation of voters who are seeking
ethical and principled leadership.
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